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@oHBI OLIEHOYHBIX CPEICTB MO TUCIUTIIHHE
«IIpodeccnonanbHble KOMMYHHKAIIMA HA HHOCTPAHHOM SI3bIKE»

1. HaiiauTe B mpaBoil KOJOHKE PYCCKHE IKBHBAJEHTBHI AHIVIMHCKHUX CJIOB M
CJIOBOCOYCTAHMMA:

1. business activities a. OMpeNeNATh MpodIemMy
2. the flow of goods b. n3ydenne peIHKa COBITA
3. consumer C. coOupaTh JTaHHbIE

4. advertising d. oGoroiHas BRITOAA

5. mutual benefit €. CTOUMOCTD

6. pricing f. pexilama

7. to define the problem g. IeTIoBast IeITeIbHOCTh
8. storing h. morpedurens

9. to compile data 1. CKJIaIMpPOBaHUE

10. value J. IOTOK TOBAapOB

11. marketing research k. kanpKymsIus 11eH

12. vendor 1. mponagsern

1.1. Hanunmure TPaHCKPUINHUIO K CJI0OBAM H  CJI0BOCOYCTAHHUAM
ynpaxHeHnusi Nel, 3anoMHuTe UX.

2. IlepeBeauTe Ha pyccKHMd  s3bIK  BCTpeyalwmdecs B TeKCTe
HHTEPHAIMOHAJIbHBIE CJI0BA:

marketing, business, transporting, process, information, potential, problem, analyze,
results, operation, activity.

3. IIpoyTHTE TEKCT U BHINOJHUTE CJIEAYIOLINE 32 HUM YIPAKHEHHS

MARKETING

1. Marketing is the performance of business activities connected with the flow of
goods and services from producers to consumers. Marketing includes the following
operations: transporting, storing, pricing and selling goods. The most important thing in
marketing is finding out who the customers are and what they want. Marketing is the
process of having the right product at the right time in the right place, the process that
brings mutual benefit to customers and vendors.

2. Transporting means carrying goods from the place of their production to the place
of their selling.

3. Storing is necessary because the consumer desires to buy goods without waiting.

4. Pricing involves the art of determining what price is the best.

5. Selling involves helping consumers to discover their needs. Marketers should inform
potential buyers of where goods can be bought and how much they cost.

6. Marketing research is also very important. The following are steps in marketing
research: defining the problem, collecting data, compiling data and analyzing the results,
advertising.

7. Marketing operations are very expensive and one should consider the value added
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through marketing. Marketing becomes too costly only when cost exceeds the value it
adds.

4. IlepeBeaure Ha PYCCKMHM A3BIK B MUCbMEeHHOU (hopMme ad3aubl 1 u 6.

5. Haiiaiure cOOTBETCTBYIOLIHME OTBETHI HA BONPOCHI U HANMUIUMTE UX B TOM
NOCJIeI0BATEJILHOCTH, B KOTOPOi 3aJaHbl BOIIPOCHI:

Bompocsr

1. What is marketing?

2. What operations does marketing include?

3. What is the most important thing in marketing?

4. What are the main steps in marketing research?

OtBeThI
a. To find out who the customers are and what they want.
b. Defining the problem, collecting data, compiling data and analyzing the results.
c. The performance of business activities connected with the flow of goods from producers
to consumers.
d. Transporting, storing, pricing and selling goods.

6. 3akoH4YHTE NPENT0KCHUSA, BLIOPAB COOTBETCTBYIOIIUN BADUAHT OKOHYAHHSA:

1. Transporting means ... . a) determining the best price;
2. Pricing is ... . b) helping consumers to discover their needs;
3. Selling involves ... . c) carrying goods from the place of their

production to the place of their selling.



Kpurtepuu u mkaJjia oieHMBaHMS 10 OLIEHOYHOMY CPe/ICTBY

cobecenoBanue (YCTHBIH/MMCbMEHHBIH OMPOC)

MIkana
OLCHUBAHUSA

Kpurepnuii onennBanus

OTJINYHO

©)

OTBeT NOJHBIN U IPaBUIbHBII Ha OCHOBAHUU M3YYEHHOI0 MaTepualia. BeIIBUHYTbIE
HOJOXKEHNUS apryMEHTHPOBAHBI M MJUIIOCTPUPOBaHBl IpUMepaMu. Marepuan
U3JI0KEH B ONPEICICHHON JIOTHYECKOH IMOCNe0BaTeIbHOCTH, ¢ UCIOIb30BaHUEM
HaYYHBIX TEPMHHOB; OTBET CAMOCTOATENbHBIN. OOyUaromuiics yBepeHHO OTBEYacT
Ha JIONOJIHUTEIbHbBIE BOIPOCHI.

XOPOILO

(4)

OTBeT NMOJHBIN M MPaBUIBHBIN, MOATBEPHKACH IpUMEepaMH; HO UX 00O0CHOBaHHUE He
apryMeHTHpoBaHO. Marepuan  U3JI0KEH B ONpPEJICICHHOW  JIOTMYECKOM
HOCJIEJOBATEILHOCTH, TPH 3TOM JOMYIIEHbl 2-3 HECYIECTBEHHbIE MOTPENIHOCTH,
UCIIpaBlieHHbIe MO0 TpeOOBaHUIO SK3aMeHaTopa. Marepuan HU3J0XKEH OCO3HaHHO,
CaMOCTOSITENIbHO, C HCIOJb30BaHMEM Hay4HBIX TepMHHOB. OOyyarommics
UCIIBITHIBAET HE3HAYUTENIbHbIE TPYTHOCTH B OTBETAX Ha JONOJHHUTENIbHbIE BOIPOCHI.

YZIOBIICTBOPH-
TEIILHO

€)

OTBeT HeNOCTaTOYHO JOTMYECKU BBLICTPOEH, caMocTosATesleH. OCHOBHBIE ITOHSATHS
yIOTpeOJIeHB! IPaBUIBHO, HO OOHApYKMBacTCS HENOCTAaTOYHOE pPAaCKphITHE
TEOPETUYECKOr0  MaTepuaya.  BpiiBuraeMble  IMONOKEHUS ~ HENOCTATOYHO
apryMEHTUpPOBaHbBl U  HE  IOATBEPXKIEHBI  IIPUMEPAMH;  OTBET  HOCHUT
IpEUMYILECTBEHHO  ONMcaTeNbHBIM  XapakTep.  HayyHad  TepMHHOIOrHs
ucmoib3yerca  HemocrtarouHo.  OOydaromuiics  MCOBITBIBACT  JOCTaTOYHbIC
TPYAHOCTHU B OTBETAX Ha BOIPOCHIL.

HEYOBJICTBOPU-
TCJIBHO

)

OTBeT HeAOCTATOYHO JIOTHYECKU BBHICTPOCH, caMocTosTeneH. OCHOBHBbIE MOHSTHUS
yIOTpeOJIICHB ~ HEMpaBWIbHO, OOHAPYKHMBAcTCA  HEIOCTATOYHOE  PacKphITHE
TEOPETHYECKOI0  MaTepuasia.  BblIBUraeMble  MOJOXKEHHS  HEJOCTaTOYHO
apryMEHTHpPOBaHbl M He IOATBEPXKICHbl NpuMepamu; HaydHas TepMHHOJIOTHS
UCIonbp3yeTca  HepocTatodHo.  OOydgaromuiics — HCIBITBIBACT — JOCTATOYHEIC
TPYAHOCTHU B OTBETAaX Ha BOIPOCHI.




Kputepun u mKkaJjia oieHUBAHHUS M0 OLIEHOYHOMY CPeICTBY
MPOMEKYTOUYHBII KOHTPOJIb (3a4eT)

XapakTepuCcTHKA 3HAHUSA NPeAMETa H OTBETOB

3a4€ThI

CryneHT Tay00OKO M B IOJHOM OObeMe BiajieeT NPOrpaMMHBIM MaTepHUajIoM.
I'pamoTHO, HWcuUeplBIBafONle M JIOTHYHO €ro HW3jaracT B YCTHOW WJIM NHCBMCHHOM
¢dopme. Ilpu 3TOM 3HaeT PEeKOMEHIOBAaHHYIO JIUTEPATYpPY, MPOSBIAECT TBOPUYCCKHUN
MOJXO/ B OTBETaX Ha BONPOCHl M NPaBWIHHO OOOCHOBBIBACT NMPHHSTHIE pEIICHUS,
XOpOUIO BJIaJiceT YMEHUSIMU U HABBIKAMH IIPH BHITIOJIHEHUH IPAKTUYECKHUX 3a/1a4.

CryleHT 3HaeT NporpaMMHBIN MaTepHas, IPaMOTHO U IO CYTH M3JIaraeT ero B YCTHOM
WIK NHCbMEHHON (opMe, Jolyckas He3HaUUTEIbHble HETOYHOCTH B YTBEPIKICHHSIX,
TPaKTOBKaX, ONpeelIeHUSIX U KaTeropHsIX WM He3HAUUTeIbHOe KOJIMYECTBO OIIHOOK.
Ilpu >TOM BiazeceT HEOOXOAMMBIMH YMEHUSAMH H HaBbIKAMU IIPH BBIIOJIHCHHU
NPaKTHYECKHX 3a/1a4.

CTy,ZLeHT 3HAeT TOJILKO OCHOBHOM HpOFpaMMHBIﬁ Martepuall, J0IMyCKacT HETOYHOCTH,
HCSAOCTAaTOIHO YCTKHUC (bOpMy.TII/IpOBKI/I, HCTIOCJICAOBAaTCIIbHOCTD B OTBCTax,
n3jjaracMbIX B yCTHOI>'I WA TTMChbMEHHOM (bOpMC. HpI/I 9TOM HCAOCTAaTOYHO BJIAJACCT
YMEHUSAMHU U HaBbIKaMU IIPpU BBIMTOJHCHUU NMPAKTHYCCKUX 3a1ady. HOHyCKaeT J0 30%
OIINOOK B U3JIATAEMBIX OTBETAaX.

3a4TCHO

CTylIeHT He 3HaeT 3HAYMTENPHOM 4YacTH IporpaMMHoro Matepuana. [Ipu >Tom
JIOIyCKaeT NpUHIMIHAIbHBIE OLIMOKU B J10Ka3aTelIbCTBaX, B TPAKTOBKE IOHITUN U
KaTeTOpUi, IPOABISACT HU3KYIO KyIbTypy 3HaHHH, He BIaJceT OCHOBHBIMU YMEHHUSIMU
U HaBBIKAMHM IIpU BBINOJHEHUH NpakTHYeckuX 3afad. CTyAeHT oTKa3blBaeTci OT
OTBETOB Ha JIONOJIHUTEIbHbIE BOIIPOCHL.

HEC 3a4YTCHO




JKCNePTHOE 3AKJII0YEHUE

IlpencraBnennsiidi GoHx oreHoYHBIX cpeAcTB (manee — POC) mo IUCIUIUIMHE
«IIpodeccuonanpHple KOMMYHHKAIMd Ha WHOCTPAHHOM  S3BIKE» COOTBETCTBYET
TpedoBanusm OI'OC BO.

IIpennaraembie (GopMbl W CpEICTBA TEKYIIETO M TMPOMEKYTOYHOIO KOHTPOJIS
aIeKBaTHBI LEJIIM W  3aJadyaM  peaju3allid  OCHOBHOM  mpodeCcCHOHATBHOU
00pa3oBaTeNIbHON MPOTPaMMBI 110 HampaBjieHUIo MoAroToBku 38.04.02 MeHe KMeHT.

OnieHOUYHbIE CpeACTBa JUIsl TEKYHIETO KOHTPOJIS YCIEBAEMOCTH, MPOMEXYTOUHOM
aTTECTAIH TI0 UTOTaM OCBOSHHS JUCIUTIIMHBI ITPEACTABICHBI B TIOJIHOM 00BEME.

Buael OneHOYHBIX CPEACTB, BKJIIOYEHHBIE B TMPEACTABICHHBIA (DOHJ, OTBEUAIOT
ocHOBHBIM TipuHITUTIaM (hopmupoBannst OC.

PaspabGoTanubiii U MpeACTaBACHHBIA I dKCIIEPTU3bl (JOH]I OIICHOYHBIX CPEIACTB
PEKOMEHAYEeTCsl K MCIOJIb30BAHUIO B MPOIECCe MOJArTOTOBKA MarvucTpPOB MO YKa3aHHOMY
HaIpPaBJICHUIO MOJTOTOBKH.

[Ipencenarens yueOHO-METOIUUECKOM
KOMHMCCUU AHTPALIUTOBCKOIO MHCTUTYTA
T€OCUCTEM U TEXHOJIOTHUH N.B. CaBuenko




JIucT u3MeHeHUM M JONMOJTHEHUN
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