


KoMnuieKT olieHOYHBIX MATEPHAJIOB 0 AUCHHUILINHE
«Jle10BOM HHOCTPAHHBIN A3BIK

3aIlaHI/Iﬂ 3aKPbLITOI'0 TUIIA

3aI[aHI/Iﬂ 3aKPLITOI'0 TUIIA HA Bl)IﬁOp NMpaBUJIbHOI'0 O0TBETA

1. BeiOepute ouH NpaBUIbHBIA OTBET:

The letter remains one of the most ways of conveying information.
A) out of date

b) effective

B) speedy

[IpaBunbHeIi oTBET: b

Komnerennuu (naaukatopsl): YK-4 (VK-4.2)

2. BeibepuTe onvH paBUIIbHBIA OTBET:

The most important quality to cultivate for writing letters is
A) empathy

b) emphasis

B) efficiency

[IpaBunbHBIN OTBET: A

Komnerennuu (naaukatopsl): YK-4 (VK-4.2)

3. BriGepuTte oauH npaBUIIbHBIN OTBET:

Good messages call for plan for structuring ideas.
A) inductive

b) deductive

B) positive

[IpaBunbHEIN OTBET: b

Komnerennuu (naaukaropsl): YK-4 (VK-4.2)

4. BriOepuTe OAMH NMPaBUIIbHBINA OTBET:

Communicating bad news call for plan for structuring ideas.
A) indirect

b) direct

B) alternative

[TpaBuibHBII OTBET: A

Komnerennuu (nuaukatopsl): YK-4 (VK-4.2)

?.az[aHm[ 3aKPLITOI0 TUIIA HA YCTAHOBJICHHUE COOTBETCTBUA



1. YcranoBute ITPaBUJIBHOC COOTBECTCTBHUC MCIKIAY AHIJIMACKUMM

CJIOBOCOYCTAHUSAMHN WM HX PYCCKMMHU SKBHBAJICHTAMU. Ka)KI[OMy QJICMCHTY JICBOIO
CTOJI6I_Ia COOTBCTCTBYCT TOJIbKO OAWH 3JICMCHT ITPaBOIo CTOJ'I6I_Ia.

1)

2)
3)
4)

to start a company A)  KOMIaHHS ¢ OTPaHHYCHHOM
OTBETCTBEHHOCTBIO

competitive advantages b)  nauuHble cOepekeHus
limited liability company B)  ocHoBarh KOMITaHHUIO
personal savings [)  KOHKypeHTHbIC IPEUMYIIECTBA
[IpaBUIIbHBIN OTBET:

1 2 3 4

B r A b

Komnerentuu (naaukatopsl): YK-4 (VK-4.2)

2. YcraHoBuUTE IMpaBUJIBHOC COOTBCTCTBUC YacTed MOBECTBOBATEIbLHBIX

HpGHHO)KGHHﬁ. Ka)KI[OMy QJICMCHTY JICBOI'O CTOJI6I_Ia COOTBCTCTBYCT TOJIBKO OIHWH
QJICMCHT IIPaBOro CTOJI6I_Ia.

1)
2)
3)

4)

| studied two or three contracts A)  to read and translate letters from
foreign banks.

Some of my colleagues learned Bb)  to make payments.

English

| checked a few payment documents B)  to know the terms of payment and

delivery.
The first bankers in Britain were I')  who came to do business in the
Italians, City of London a few centuries
ago.
[IpaBubHBIN OTBET:
1 2 3 4
B A b r

Komnerentuu (naankaropsl): YK-4 (VK-4.2)

3. YcraHOBHUTE MPaBWIBHOE COOTBETCTBHE TEPMUHOB U WX OMPEACIICHUH.

Ka>1<z[0My 9JICMCHTY JICBOI'O CTOJ'I6I_Ia COOTBCTCTBYCT TOJIBKO O/IMH JJICMCHT ITPaBOI'O

CTOJIOIIA.
Tepmun Onpenenenue
1) the Complimentary Closure A)  apolite way of ending a letter
2) the Message b)  the greeting
3) the salutation B)  afirms personality
4) the letterhead I')  the body of the letter
[IpaBusIbHBIN OTBET:
1 2 3 4
A I b B

Kommereniuu (nuaukaropsl): YK-4 (VK-4.2)



4. YctaHOBUTE IIpaBUJIBbHOC COOTBCTCTBHC TCPMHMHOB M HX OHpe,ZleJICHHfI.
Ka)KI[OMy 9JICMCHTY JICBOI'O CTOJ'I6I_Ia COOTBCTCTBYCT TOJIBKO OJHH JJICMCHT IIPaBOI'O
CTOI0I1A.

1) toinitiate A)  toshare information with others by
speaking, writing, moving your
body, or using other signals

2) to communicate b) to talk and do things with other
people
3) tointeract B)  to talk to someone, especially as
part of your job
4) todeal [')  to make something begin
[IpaBUIBbHBIN OTBET:
1 2 3 4
r b A B

Komnerennuu (naaukatopsl): YK-4 (VK-4.2)

3agaHus  3aKpbLITOr0  THNA  HA  YCTAHOBJIEHHE  MNPaBUJILHOI
MOCJIe0BATEIbHOCTH

1. CocTaBbTe MpaBUIBHYIO MOCIEAOBATEIBLHOCTh AEHCTBUNA MpU O(POPMIICHUH
KOHTpAaKTa.

A) The prospective buyer receives the offer he carefully studies it

b) The two parties come to an agreement about terms and conditions of the
transaction

B) He has a few talks with the prospective seller

I') They sign a contract

[IpaBunbHbiil oTBET: A, B, b, I’

Komnerennuu (naaukatopsl): YK-4 (VK-4.2)

2.PacnonoxurecTany IpoXoKJACHUS cOOeCe0BaHNS B IPAaBUIILHOM ITOPSIKE:
A) closing

b) opening and getting started

B) questions the interviewer asks the interviewee

I') questions the interviewee asks the interviewer

[IpaBunbnsiii oTBET: b, B, I7 A

Komnerennuu (naaukatopsl): YK-4 (VK-4.2)

3.PaCHOJIO)KI/ITe ITYHKTBI ICJIOBOTO ITMCbMaA B IIPaBUJIBHOM nopﬂzu(e:
A) Return address.

b) Typed name and title.

B) Date.

I') Signature.

J) Inside address



E) Complimentary close

’K) Salutation

3) Letter body

M) Subject line

[TpaBunbHbIil oBET: A, B, I, K, 1,3, E, I, b
Komrrerentuu (naaukaropsl): YK-4 (YK-4.2)

4.PacronoXuTe YacTH II0OBECTBOBATEIHLHOI'O MNpCAJIOKCHUA B IIPABHUIIBHOM
IOPAIKE.

A) with adventure tourism.

b) distant places.

B) or do extreme activities.

I') you explore.

[IpaBunbnsiil otBeT: [ b, B, A

Komrerentuu (nuaukaropsl): YK-4 (YK-4.2)

3aganuna OTKPLITOI'0 THUIIA

Ba;[amm OTKPLITOI'0 TUIIA HA TOIIOJJHCHUE

1. HanumuTe nponyieHHoe CI0BO.

A IS a job that you hope to do all your life, with more and more success.
[IpaBuiibHBIN OTBET: Career.

Komnerentuu (naaukaropsl): YK-4 (VK-4.2)

2. HanmumuTe npormyIeHHoe CI0BO.

Your must be neat, polite, purposeful, accurate, and technically
correct.

[TpaBunbHBIH oTBET: application letter.

Komrmerentuu (naaukaropsl): YK-4 (VK-4.2)

3. HanuiuTe npormnyiieHHoe caoBo.

A IS a job such as that of a doctor or lawyer, for which you need
special training and a good education.

[TpaBunbHBIN oTBET: profession.

Komnerentuu (naaukatopsl): YK-4 (VK-4.2)

4. Hanumure mpoIynieHHOe CJI0BO.

The is a job search tool that you design to present your skills,
abilities, and experiences to potential employers and others interested in your
background.

[IpaBuibHBIN oTBET: Resume.

Kommereniuu (nuaukaropsl): YK-4 (VK-4.2)
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3aaHus OTKPBITOr0 THIIA ¢ KPATKHUM CBOOOIHBIM OTBETOM

1. HazoBute mporiecc, 00bEIUHSIOMNN BCE HIKCIIPUBEACHHBIC CII0BA OTHUM
TEPMUHOM:

curriculum vitae

letter of application

resume

cover letter

job interview

[TpaBunbuei otBeT: Applying for a Job.

Komnerennuu (naaukatopsl): YK-4 (VK-4.2)

Z.HpquTaﬁTe TEKCT U OTBCTHTC Ha BOHpOCZ

What do marketing operations include?

Marketing includes all the business activities connected with the movement of
goods and services from producers to consumers.

Sometimes it is called distribution. On the one hand, marketing is made up of
such activities as transporting, storing and selling goods and, on the other hand, a series
of decisions you make during the process of moving goods from producer to user.
Marketing operations include product planning, buying, storage, pricing, promotion,
selling, credit, traffic and marketing research.

Market research helps the producer to predict what the people will want. And
through advertising he attempts to influence the customer to buy.

[TpaBunbHbIN oTBeT: Marketing operations include product planning, buying,
storage, pricing, promotion, selling, credit, traffic and marketing research.

Komnerennuu (naaukatopsl): YK-4 (VK-4.2)

3. HazoBuTe rpynmy yka3aHHBIX JEHCTBHI OHUM TEPMHUHOM.

Storing, borrowing, lending money, trading in currency, placing deposits
facilitating payments

[TpaBunbHBIN OTBET: bank activities

Komnerennuu (naaukatopsl): YK-4 (VK-4.2)

3aaHus OTKPBITOIO THIIA ¢ PAa3BEPHYTHIM 0TBETOM

1. IIpounTaiiTe TEKCT ¥ NEPEBEAUTE HA PYCCKUH S3BIK MPEAIOKEHUE, B KOTOPOM
YKa3aHO, 49TO MOXKCT JCJIaTb COBJAACIICH AKIUOHCPHOIO HpPCANPUATHUA, CCIIH ITO
HJaCTHasa KOMIIaHUA C OFpaHHLIeHHOfI OTBCTCTBCHHOCTBIO!

When a limited company has started trading, you do not invest in shares by
giving more capital to the company. You buy them from one of the Shareholders. If it
IS a private limited company, a shareholder can only sell shares if all the other
shareholders agree. If it is a public limited company, shares can be bought and sold
freely, usually at Stock Exchange. If the company is doing well and paying high
dividends, then you might pay more than the face value of the shares.
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Bpewms Boinonaenus — 10muH.

OkuMIaeMbIii pe3yiabTaT: €CM aKIHOHEpP — OSTO 4YacTHas KOMIIaHHS C
OrpaHWYEHHOW OTBETCTBEHHOCTHIO, COBJIAJICIICI] AKIIHOHEPHOTO MPEAPHUATHS MOXKET
IpoAaTh aKIUU TOJIBKO B TOM CIydyae, €CIU C ATHM COINIACHBI BCE OCTaJIbHBIC
COBJIAJICIIBIIBI.

Kpurepun onieHnBaHus: GOPMYITHPOBKA U TIOPSIOK CIIOB B IMIPEITIOKCHHH MOTYT
OTINYATBhCSI OT OKUIAEMOTO PEe3YNbTara, €CIM 3TO HE MCKa)KaeT CMBICI HCXOTHOTO
npeiokeHns. OTBET TOJDKEH COMEPKaTh TAKHE JICKCHUECKHUE STMHUITBI KaK, «9acTHAS
(myOnuyHas) KOMIAHWsS C OTPAaHUYCHHOW OTBETCTBEHHOCTBHIO», «COBJIAJIENCI
(axkmonep)», «akium», «(HoHIO0BAS OUPIKA», «TUBHICH/IBI?,

bonee 50% mepeBoma OTBEYaeT COACPXKAHUIO OpWUTHHANA TIPU HATUIHH
HE3HAYUTETHHBIX CTHIUCTHYECKHX HeTouHoCTeH. [lo 70% npennoxennii nepeBeeHbI
0€3 IEKCHICCKUX B ITPAMMATHIECKUX OIMOOK WJIM HETOYHOCTEH.

Komrmerentuu (naaukaropsl): YK-4 (YK-4.2)

2. IlepeBequTe TEKCT HA PYyCCKUH SI3BIK:

Although privately owned and financed, the Bank of England developed
essentially as a government bank, raising money to finance the needs of the British
Government, managing its national debt, printing banknotes and minting coins.

In 1946 the Bank was nationalized and it operates today as the UK's central bank
executing monetary policy on behalf of the Government and supervising the markets
in one of the world's largest and most sophisticated centers.

Besides the Bank has always been a repository of gold...

Bpewmst Beimonnenus: — 20MuH.

Oxunaemblii pesynsrar: HecMoTpss Ha To, uro baHk AHMIMM HaxoAWiICs B
YaCTHOM COOCTBEHHOCTU M (PMHAHCUPOBAJICA YaCTHBIM O0pa3oM, OH Pa3BUBAJICA IO
CYTH KaK TOCYJapCTBEHHBIM OaHK, coOupas NEeHbI'W sl (PUHAHCHUPOBAHUS HYXKI
OpUTAHCKOTO TMPAaBUTEJILCTBA, YIPABIsAsS €r0 TOCYIapCTBEHHBIM JIOJITOM, Iiedaras
OaHKHOTHI U YEKaHS MOHETHI.

B 1946 rony bank ObuLT HalMOHAJIM3WUPOBAH, W CETOMHS OH JICUCTBYET Kak
HEeHTpaJIbHBIA O0aHK BenukoOputaHuu, peanusys JCHEKHO-KPEIUTHYIO MOJUTUKY OT
MMEHU MPABUTEIBCTBA U KOHTPOJUPYS PHIHKK B OJHOM W3 KPYMHEWIIMX U CaMbIX
Pa3BUTHIX LIEHTPOB MUpA.

Kpowme Toro, bank Bcerja Obl1 XpaHUIHIIEM 30J10TA...

Kpurepuu onenuBanus: GopMyJIupOBKH W TIOPSAJIOK CIOB B TEKCTE IMEpPEBONA
MOTYT OTJIMYATHCS, ECIIA 3TO HE UCKAXKAET CMBICII HCXOTHOTO TEKCTA.

bonee 50% mepeBoma oOTBEUaeT COACPIKAHWIO OpPUTHHANA TP HAIUYUU
HE3HAYMTEIBHBIX CTHIIMCTHYECKUX HeTouHocTel. Jlo 70% mpemiokeHuit nepeBeIeHb
0€3 JICKCUYECKUX U TPAMMAaTHYECKUX OMUOOK MU HETOYHOCTEH.

Komnerennuu (naaukaropsl): YK-4 (VK-4.2)

3. HepeBem/ITe TEKCT I10 CIICHHUAJIBHOCTH Ha pYCCKI/Iﬁ SI3BIK.
Travel and tourism focuses on historical travel developments, types of visitors,
transportation systems, and travel agency operations. Every segment of tourism
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industry depends on the others to provide a complete and satisfactory travel service
and experience to tourists. Such interdependence illustrates the complex nature of the
travel and tourism industry. If a future manager does not understand the
interconnections between all segments of the travel and tourism industry, he/she
cannot anticipate the changes occurring in other parts of the industry or the ripple
effects of those changes on the whole industry

Bpewms Beimonnenus — 20 MuH.

Oxunaemblii  pesynbrar. I[lyTemectBus U TypusM  (POKyCHUPYIOTCS Ha
HCTOPHUYCCKHUX pa3pa60TKax HyTGHIGCTBPIfI, THUIIaX HOCCTI/ITGJIG?I, TPAaHCIIOPTHBIX
CUucremMax n HAEATCIIBHOCTHU TYPUCTHYICCKHUX AI'€HTCTB. Ka}KI[I:Jﬁ CCTMCHT
TYPUCTUYECKON HHAYCTPUHM 3aBUCUT OT JPYTHUX, YTOOBI MPEAOCTaBUTh TypHCTaM
IIOJIHOC H YIOBJICTBOPUTCIIBHOC TYPHUCTHYCCKOC 06CJIY)KI/IBaHI/I€ n ombIT. Takas
B3aMMO3aBUCUMOCTb WJUIKOCTPUPYET CIIOKHYIO MPUPOLY UHIYCTPUM IIyTEIIECTBUMN U
Typusma. Eciam Oynymuii MeHeIkep HE MOHHMMAET B3aUMOCBS3EH MEXKIYy BCEMHU
CCrMCHTAMHU HMHAYCTPHUU HyT@H.I@CTBI/Iﬁ H Typu3ma, OH/OHa HC MOXCT IPCABUICTD
WU3MEHEHMS], TPOUCXOASIINE B APYTUX YACTAX MHIYCTPUH, WIH BOJIHOBBIE 3(P(PEKTHI
ATUX U3MEHEHUW Ha BCIO MHIYCTPHIO

Kpurepuun ouenuBanus: GopMyJIUpOBKH U MOPAJIOK CJIOB B TEKCTE IMEPEBOMA
MOTYT OTIWYAThCS, €CIM ATO HE HMCKaXaeT CMBICT HCXOAHOTO TekcTa. boiee 50%
nepesoga oOTBEHYACT COACPKAHMIO OpUIrHHalIa IIPpH HAJIA4YUKW HC3HAYUTCIbHBIX
CTHJINCTHUECKUX HETOUHOCTEM. ):[0 70% Hpe,[[JIO}KeHI/Iﬁ IICPCBCACHBI 0€3 JIEKCUYECKUX
H Ir'paMMAaTHYICCKHUX OHII/I60K WJIN HETOUHOCTEH.

Komnerentuu (naaukaropsl): YK-4 (VK-4.2)






JIneT nuzMmeHeHud U TOMOJTHEHU A

/1t

Bunsl nononuenuii u
U3MCEHCHUN

Jlata 1 HOMep poTOKOIa
3acenanus Kadeapol
(xadenp), Ha KOTOPOM OBLTH
PaccMOTPEHBI U 0100pEHBI
U3MCHCHUA U AOIIOJIHCHUA

Ilonmuce
(¢ pacmudpoBkoii)
3aBenyromiero kadenpoi
(3aBeayromux Kadeapamun)




