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CTpyKTypa U cofep:KaHue TUCUUTIINHBI
1. eau u 3axa4u JUCHMILIMHBI, €€ MeCTO B Y4eOHOM mpouecce

Heab m3ydyeHus AUCHUILIMHBI — (OPMUPOBAHUE U PA3BUTHUE Yy CTYJCHTOB
KOMMYHUKATHUBHBIX aHTJIOS3bIYHBIX HABBIKOB JUISI UX UCIIOJIB30BAHUS MIPHU PEIICHUU
npoecCHOHANbHBIX 3a/lad M B IOBCEIHEBHOM OOIIEHUHU; PA3BUTHE YMEHHI
MpaBUIBLHOTO O(GOPMIICHUS MBICIM HA aHTJIUHACKOM S3BIKE C TOYKH 3PCHUS
GbOHETHKH, TpaMMaTUKH, JICKCUKH, DPA3BUTHE HABBIKOB YCTHOW W MHCHbMEHHOM
KOMMYHUKAIIMHU; COBEPIICHCTBOBAHUE YPOBHS BIIAJICHUSI aHTJIUHUCKUM SI3BIKOM JIJIS
OCYILECTBICHUS MPOPECCHOHATBHOMN AESITETFHOCTH B MHOSI3BIYHOM cdepe.

3agaun:
- COBEpIIECHCTBOBAHHUE JIEKCUKO-TPAMMATHUYECKUX HAaBBIKOB MO HHOCTPAHHOMY
A3BIKY, OJIYYEHHBIX B PE3YJIbTATE OCBOCHHUS MPOrPAMMBI CPEIHEN IIKOJIBI;
- peanu3anus 3HAHUI JIEKCUKO-TPAMMATUYECKOTO MaTephana TUIAYHOIO s
CUTyalluii  Mpo(EecCHOHANBHOTO OOIICHUST Ha HWHOCTPAHHOM  SI3bIKE TIpHU
OCYILECTBJICHUU BCEX BUIOB MUCbMEHHON M YCTHOW KOMMYHUKAIIUY;
-  pa3BUTHE M 3aKpPEIUICHWE YMEHUW ¢ HABBIKOB MOHOJOTHYECKON U
JTMATIOTUYECKOM peuu B 00J1aCTH MHOSI3bIYHONM KOMMYHUKAIINH;
- COBEpIICHCTBOBAHME HABBIKOB UTCHUS U MIEPEBOAA MHOS3BIYHBIX TEKCTOB;
- (opmupoBaHuE y CTYJICHTOB MO3WTUBHOTO OTHOIICHUS K SI3BIKY U KYJIbTYype
CTpaHbl U3y4aeMOTO SA3bIKA;
- OBJIQJICHHE CHHTAKTUKO-CTUJIUCTUYECKUMU OCOOCHHOCTSIMU HWHOCTPAHHOTO
A3bIKa (QHTIUHACKUI);
-  pa3BUTHE€ Y  CTYJIGHTOB yMEHHUSI  CaMOCTOSATEIBHO  OCYIIECTBISATH
KOMMYHUKAIINIO HA THOCTPAHHOM SI3bIKE.

2. Mecto nucuuninnbl B ctpykrype OOII BO.

Hucrumnaa «HOCTpaHHBIN SI3bIK» (QHIVIMMCKUN) OTHOCUTCS K 0a30BOM
JUCLUIUIMHE TYMAHUTAPHOTO, COUUAIBHOTO U SKOHOMHYECKOTO 1IUKJIA.

HeoOxoaumbiMu yCITOBUSMH /111 OCBOCHUS JUCIUIUIUHBI SBJISIOTCS: 3HAHUS
OCHOBHOI'O KypcCa CpPEOHEW IIKOJIbI IO AHIVIMUCKOMY SI3bIKYy, YMEHUE YUTATh U
MIEPEBOJUTH TEKCTHI SKOHOMHYECKOIO XapaKTEPA C aHTJIMHUCKOTO S3bIKAa MCIOJIb3Ys
CIOBapb, WMETh HABBIKM MPOCMOTPOBOIO UTEHUA; ONPEACHATH OCHOBHBIC
rpaMMaTUYECKUE CTPYKTYPhl M HCMOJIb30BaTh MX B YCTHOW M NMHUCBMEHHOM pEYH;
COCTABJISITh MOHOJIOTUYECKHE M JUAJIOTMYECKHME BBICKa3bIBaHUA B 00beMe
IIPOrPaMMBbI CPETHEM IIKOJIBI.

Conepxxanue  JUCHUIUIAHBI  SBIAETCA  JOTMYECKUM  MPOJOJHKEHHUEM
COAEPKaHUS JUCHUIUIMHBI MTHOCTpaHHBIN S3BIK, N3y4a€MOU B CpPEAHEU ILIKOJE, U
CJIy’KMT OCHOBOM JIJISI OCBOCHHUS AUCHUIUIMHBI « MTHOCTpaHHBIN S3BIK).



3. TpeGoBaHus K pe3yibTaTaM OCBOEHMS COIEPKAHUA TUCHUILITHHBI

KO)_I 1 HAUMCHOBAHUEC

WNHnukaTopsl JOCTHXKEHUN

HepequL IJIAaHUPYCEMBIX

KOMITETEHIINT KOMITETEHIINH (TI0 peann3yeMoi pe3yIbTaToB

TACITUTITIHE )
VK- 4 Cnocob6en ocymectBiusite | YK-4.1. 3Haer MPUHLUIB! | 3HATE! rpaMMaTH4YEeCcKue,
JIEJIOBYI0 KOMMYHHUKAIIHIO B MOCTPOCHUS YCTHOTO U | JIEKCUYECKHe, CHHTaKCHYECKHE
YCTHOH U MUCbMEHHOU (opmax MICBMEHHOTO BBICKA3bIBaHHS Ha O0COOCHHOCTH  HMHOCTPAHHOTO
Ha TOCYJapCTBCHHOM SI3bIKE WHOCTPAaHHOM S$I3bIKE; TpaBHUja W | S3bIKA; npaBuiIa u

Poccuiickont @enepannu u
WHOCTPAHHOM (BIX) SI3BIKE (aX)

3aKOHOMEPHOCTH YCTHOU u
MHUCHhMEHHOM
KOMMYHUKALIUY, TPAMMAaTHYECKUE,
JIEKCUYCCKUE, CTHJIMCTUYCCKHE
0COOEHHOCTH
MOCTPOEHUA BBICKAa3bIBaHUA Ha

HUHOCTPAHHOM S3LBIKC.

VK-4.2. Bmageer  HaBBIKAMH
YTEHUS] W TMEpPeBOoJia TEKCTOB
npodeccuoHaIbHON

HalpaBJICHHOCTH Ha HHOCTPAHHOM
SA3BIKC.

3aKOHOMEPHOCTH OOIICHUS Ha
WHOCTPAHHOM S3bIKE;
CTPYKTypHBIC 0COOEHHOCTH
YCTHOM Y MMUCbMEHHOMN PEYH.

YMeTb: HCIIONIb30BaTh
JIEKCHYECKHE, TPaMMaTHUECKHE,
CHUHTAaKCUYECKHUE OCOOCHHOCTH
HHOCTPAaHHOTO fA3bIKa B YCTHOM
1 NMCbMEHHOM KOMMYHHKAaLUH,
BBISIBIIATH B WHOA3BIYHOM
TEKCTe “HPOPMAITHIO
HEOOXOIUMYIO JUISI PELICHUs
npoQecCHOHANTBHBIX 3a7ad.

Braners: HaBRIKAMH
MOCTPOCHUS YCTHOTO U
IIUCBbMCHHOI'O BBICKA3bIBAHUA
Ha UHOCTPAHHOM SI3BIKE;
HaBBIKAMHU YTEHHS U TEpPeBOja
TEKCTOB MpodeccuoHaIbHON
HaIpaBIEHHOCTH Ha
WHOCTPAHHOM S3BIKE.

4. CTpyKTYypa M cojiepKaHue TUCHUTLTHHbI
4.1. O0beM yueOHO# JUCHMILUIMHBI U BUAbI Y4e0OHOI padoThl

O0beM yacoB (3a4. ef.)
. Ounasn QOuHo- 3aouynas
Bup y4eOHoii padoTbl
dopma 3a04Hast ¢opma
dopma
Oo0mas yueOHas1 Harpy3Ka (Bcero) 216 192 192
(6 3au.en.) | (63au.em.) (6 3au.exm.)

Oo6s13aTe/IbHASI KOHTAKTHAs padoTa (Bcero)
B TOM 4HCJIe:
Jlekun
CeMUHApCKUE 3aHSATHUS
IIpakTHdeckne 3aHATHS 102 36 12
JlaGopatopHble paboTEHI
Kypcosas pabota (KypcoBoii IpoeKT)
Hpyrue (hopMeI 51 METO/bI OpraHu3alun
00pazoBaTensHOTO TIporecca (pacuemuo-epaguueckue
pabomvi, ”HAMBUAYAJIbHBIC 3a1aHUs U TH.1.)
CamocTrosiTeqibHasi padoTa CTyAeHTa (Bcero) 114 156 180
®dopma arrectanun 3a4eT/ DK3aMeH




4.2. Conep:xaHue pa3/iesioB AUCHUILIMHBI:

Cemectp 1
Tema 1
Text on speciality
Grammar: The sentence and its structure. Types of the sentences.
Topic: Student’s working day

Tema 2

Text on speciality.

Grammar: The propositions of place in the structure of the sentence.
Topic: Student’s working day.

Tema 3

Text on speciality

Grammar: The prepositions of direction in the structure of the sentence.
Topic: Student’s working day

Tema 4

Text on speciality

Grammar: The prepositions of time in the structure of the sentence.
Topic: Student’s working day

Tema 5

Text on speciality

Grammar: The Noun: gender, number, case.
Topic: Student’s working day

Tema 6

Text on speciality

Grammar: The verb to be, to have, the construction there + to be.
Topic: Our University

Tema 7

Text on speciality

Grammar: Classification of pronouns.
Topic: Our University

Tema 8

Text on speciality

Grammar: Personal pronouns.
Topic: Our University

Tema 9

Text on speciality

Grammar: Types of questions.
Topic: Our University



Tema 10

Text on speciality.
Grammar: The Numeral.
Topic: Our University.

Tema 11

Text on speciality

Grammar: The Adjective. The Degrees of Comparison.
Topic: Our University

Tema 12

Text on speciality

Grammar: The Indefinite Tense in the Active Voice.
Topic: V. Dahl

Tema 13

Text on speciality

Grammar: The Indefinite Tense in the Active Voice.
Topic: V. Dahl

Tema 14

Text on speciality
Grammar: Modal Verbs.
Topic: V. Dahl

Tema 15

Text on speciality

Grammar: Modal Verbs and their equivalents.
Topic: V. Dahl

Tema 16

Text on speciality

Grammar: The Continuous Tense in the Active Voice.
Topic: V. Dahl

Tema 17

Text on speciality

Grammar: Continuous and Indefinite Tenses in the Active Voice.
Topic: Presentation of the oral topic

Cemectp 11
Tema 1
Text on speciality
Grammar: The Perfect Tense in the Active Voice.
Topic: The Russian Federation.



Tema 2

Text on speciality

Grammar: Perfect and Indefinite Tenses in the Active Voice.
Topic: The Russian Federation

Tema 3

Text on speciality

Grammar: The Perfect Continuous Tense in the Active Voice.
Topic: The Russian Federation

Tema 4

Text on speciality

Grammar: The system of tenses in the Active Voice.
Topic: The Russian Federation.

Tema 5

Text on speciality

Grammar: The system of tenses in the Active Voice.
Topic: The Russian Federation

Tema 6

Text on speciality

Grammar: The Passive Voice.
Topic: The Russian Federation

Tema 7

Text on speciality

Grammar: The Passive Voice or Active Voice.
Topic: The Russian Federation

Tema 8

Text on speciality

Grammar: The Passive Voice in the structure of professionally oriented text.
Topic: The Russian Federation

Tema 9

Text on speciality

Grammar: Correlative conjunctions.
Topic: The Lugansk People’s Republic

Tema 10

Text on speciality

Grammar: The Sequence of Tenses. The Future in the Past.
Topic: The Lugansk People’s Republic

Tema 11
Text on speciality.



Grammar: Reported Speech: the declarative sentence.
Topic: The Lugansk People’s Republic.

Tema 12

Text on speciality

Grammar: Reported Speech: the interrogative sentence.
Topic: The Lugansk People’s Republic

Tema 13

Text on speciality.

Grammar: Reported Speech: the imperative sentence.
Topic: The Lugansk People’s Republic.

Tema 14

Text on speciality

Grammar: Conditionals: type 1.

Topic: The Lugansk People’s Republic

Tema 15

Text on speciality

Grammar: Conditionals: type 2, 3.
Topic: The Lugansk People’s Republic

Tema 16

Text on speciality

Grammar: If-sentences.

Topic: The Lugansk People’s Republic

Tema 17

Text on speciality.

Grammar: The Asyndetic subordination.
Topic: Presentation of the oral topic

Cemectp 111
Tema 1
Text on speciality
Grammar: The Non-finite forms of the verb: the Infinitive, its forms and functions.
Topic: The United Kingdom of Great Britain and Northern Ireland

Tema 2

Text on speciality

Grammar: The Objective-with-the-Infinitive Construction.

Topic: The United Kingdom of Great Britain and Northern Ireland

Tema 3
Text on speciality.
Grammar: The Subjective-with-the-Infinitive Construction.



Topic: The United Kingdom of Great Britain and Northern Ireland

Tema 4

Text on speciality

Grammar: Non-finite forms of the verb: Participle I, its forms and functions.
Topic: The United Kingdom of Great Britain and Northern Ireland

Tema 5

Text on speciality

Grammar: Non-finite forms of the verb: Participle 11, its functions.
Topic: The United Kingdom of Great Britain and Northern Ireland

Tema 6

Text on speciality

Grammar: Participle | or Participle I1.
Topic: The United States of America

Tema 7

Text on speciality

Grammar: Participial Constructions.
Topic: The United States of America.

Tema 8

Text on speciality

Grammar: Absolute Participial Constructions.
Topic: The United States of America.

Tema 9

Text on speciality

Grammar: Non-finite forms of the verb: the Gerund, its forms and functions.
Topic: The United States of America

Tema 10

Text on speciality

Grammar: The Gerund or the Infinitive.
Topic: The United States of America

Tema 11

Text on speciality

Grammar: The Gerund or the Participle.
Topic: My future specialty

Tema 12

Text on speciality
Grammar: ing-forms
Topic: My future specialty



Tema 13

Text on speciality

Grammar: Composite prepositions.
Topic: My future specialty

Tema 14

Text on speciality

Grammar: Word-connectors.
Topic: My future specialty

Tema 15

Text on speciality

Grammar: Word substitutes: one, it, that.
Topic: My future specialty

Tema 16

Text on speciality

Grammar: Structural peculiarities of professionally oriented texts.
Topic: My future specialty

Tema 17
Text on speciality

Grammar: Grammatical and lexical peculiarities of professionally oriented texts.
Topic: Presentation of the oral topic

4.3. JIekniuu MporpaMMoii He MPeyCMOTPEHbI.

4.4. IlpakTH4ecKHe 3aHATHUS

Ne n/m Ha3Banue TeMbl O0beM yacoB
Ounasn Ouno- 3aouHas
¢popma 3a09Has ¢opma
¢opma
Cemectp |
Tema 1
L Text on speciality. 2
Grammar: The sentence and its structure. Types of the
sentences.

Topic: Student’s working day.

Tema 2 2
Text on speciality. 1
2 Grammar: The propositions of place in the structure of 2
the sentence.

Topic: Student’s working day.

Tema 3

3 Text on speciality.

Grammar: The prepositions of direction in the structure
of the sentence.




Topic: Student’s working day.

Tema 4

Text on speciality.

Grammar: The prepositions of time in the structure of
the sentence.

Topic: Student’s working day.

Tema 5

Text on speciality.

Grammar: The Noun: gender, number, case
Topic: Student’s working day.

Tema 6

Text on speciality.

Grammar: The verb to be, to have, the construction
there + to be

Topic: Our university.

Tema 7

Text on speciality.

Grammar: Classification of pronouns.
Topic: Our university.

Tema 8

Text on speciality.

Grammar: Personal pronouns.
Topic: Our university.

Tema 9

Text on speciality.

Grammar: Types of questions.
Topic: Our university.

10

Tema 10

Text on speciality.
Grammar: The Numeral.
Topic: Our university.

11

Tema 11

Text on speciality

Grammar: The Adjective. The Degrees of Comparison.
Topic: Our university.

12

Tema 12

Text on speciality.

Grammar: The Indefinite Tense in the Active Voice.
Topic: V. Dahl.

13

Tema 13

Text on speciality.

Grammar: The Indefinite Tense in the Active Voice.
Topic: V. Dahl.




14

Tema 14

Text on speciality.
Grammar: Modal Verbs.
Topic: V. Dahl.

15

Tema 15

Text on speciality.

Grammar: Modal Verbs and their equivalents.
Topic: V. Dahl.

16

Tema 16

Text on speciality.

Grammar: The Continuous Tense in the Active Voice.
Topic: V. Dahl.

17

Tema 17

Text on speciality.

Grammar: Continuous and Indefinite Tenses in the
Active Voice.

Topic: Presentation of the oral topic.

Hroro:

34

12

n/n

Ha3Banue TeMbI

O0nLeM yacoB

Ounasn
¢opma

OuHo-
3a09Has

¢opma

3aounas
¢opma

Cemectp ||

Tema 1

Text on speciality.

Grammar: The Perfect Tense in the Active Voice.
Topic: The Russian Federation.

Tema 2

Text on speciality.

Grammar: Perfect and Indefinite Tenses in the Active
Voice.

Topic: The Russian Federation.

Tema 3

Text on speciality.

Grammar: The Perfect Continuous Tense in the Active
Voice.

Topic: The Russian Federation.

Tema 4

Text on speciality.

Grammar: The system of tenses in Active Voice.
Topic: The Russian Federation.




Tema 5

Text on speciality.

Grammar: The system of tenses in the Active Voice.
Topic: The Russian Federation.

Tema 6

Text on speciality.

Grammar: The Passive Voice.
Topic: The Russian Federation.

Tema 7

Text on speciality.

Grammar: The Passive Voice or Active Voice.

Topic: The Russian Federation. The Lugansk People’s
Republic.

Tema 8

Text on speciality.

Grammar: The Passive Voice in the structure of
professionally oriented text.

Topic: The Russian Federation.

Tema 9

Text on speciality.

Grammar: Correlative conjunctions.
Topic: The Lugansk People’s Republic.

10

Tema 10

Text on speciality.

Grammar: The Sequence of Tenses. The Future in the
Past.

Topic: The Lugansk People’s Republic.

11

Tema 11

Text on speciality.

Grammar: Reported Speech: the declarative sentence.
Topic: The Russian Federation. The Lugansk People’s
Republic.

12

Tema 12

Text on speciality.

Grammar: Reported Speech: the interrogative sentence.
Topic: The Lugansk People’s Republic.

13

Tema 13

Text on speciality.

Grammar: Reported Speech: the imperative sentence.
Topic: The Lugansk People’s Republic.

14

Tema 14

Text on speciality.

Grammar: Conditionals: type 1.

Topic: The Russian Federation. The Lugansk People’s
Republic.

15

Tema 15

Text on speciality.

Grammar: Conditionals: type 2, 3
Topic: The Lugansk People’s Republic.




16

Tema 16

Text on speciality.

Grammar: If-sentences.

Topic: The Lugansk People’s Republic.

17

Tema 17

Text on speciality.

Grammar: The Asyndetic subordination.
Topic: Presentation of the oral topic

Hroro:

34

12

n/n

Ha3Banune TeMbI

O0neM yacoB

Ounas
¢opma

Ouno-
3204Hasd

¢opma

3aouHas
(popma

Cemecrp Il1

Tema 1

Text on speciality.

Grammar: The Non-finite forms of the verb: the
Infinitive, its forms and functions.

Topic: The United Kingdom of Great Britain and
Northern Ireland.

Tema 2

Text on speciality.
Grammar: The
Construction.
Topic: The United Kingdom of Great Britain and
Northern Ireland.

Objective-with-the-Infinitive

Tema 3

Text on speciality.
Grammar: The
Construction
Topic: The United Kingdom of Great Britain and
Northern Ireland.

Subjective-with-the-Infinitive

Tema 4

Text on speciality.

Grammar: Non-finite forms of the verb: Participle |,
its forms and functions.

Topic: The United Kingdom of Great Britain and
Northern Ireland.

Tema 5

Text on speciality.

Grammar: Non-finite forms of the verb: Participle I,
its functions.

Topic: The United Kingdom of Great Britain and

Northern Ireland.




Tema 6

6 Text on speciality.
Grammar: Participle | or Participle II.
Topic: The United States of America.
Tema 7
Text on speciality.

7 Grammar: Participial Constructions.
Topic: The United States of America.
Tema 8

8 Text on speciality.
Grammar: Absolute Participial Constructions.
Topic: The United States of America.
Tema 9
Text on speciality

9 Grammar: Non-finite forms of the verb: the Gerund,
its forms and functions.
Topic: The United States of America.
Tema 10

10 Text on speciality.
Grammar: The Gerund or the Infinitive.
Topic: The United States of America.
Tema 11

11 Text on speciality.
Grammar: The Gerund or the Participle.
Topic: My future specialty.
Tema 12
Text on speciality.

12 -
Grammar: ing-forms.
Topic: My future specialty.
Tema 13
Text on speciality.

13 , . .\
Grammar: Composite prepositions.
Topic: My future specialty.
Tema 14

14 Text on speciality.
Grammar: Word-connectors.
Topic: My future specialty.
Tema 15

15 Text on speciality.
Grammar: Word substitutes: one, it, that
Topic: My future specialty.
Tema 16

16 Text on speciality.

Grammar: Structural peculiarities of professionally




oriented texts.
Topic: My future specialty.

Tema 17
Text on speciality. 9 5
17 Grammar: Grammatical and lexical peculiarities of
professionally oriented texts.

Topic: Presentation of the oral topic..

HUroro: 34 12 4

4.6. CamocrosiTesibHAs padoTa CTYACHTOB

Ne Ha3zBanue TeMbl Bux CPC O0BeM yacoB
n/n Ounas Ouno- 3aouHas
dopma 3a04Hast dopma

dopma

IloaroroBka x
MNPaKTUYECKUM
3aHATHAM: YTCHHUE U 40 60 70
MepeBO TEKCTOB T10
CIIEIUATBHOCTH
IToaroroBka k
NPAKTUYECKUM
3aHATHIM:

2 Preparation of oral topics COCTaBIICHHE 30 35 40
MOHOJIOTHYECKUX U
JIAATOTHIECKUX
BBICTYIIJICHUI
Brinonuenue

3 Test papers KOHTPOJIBHBIX PaboT 10 15 20

Reading and translation of the
texts on specialty

IloaroroBka x
MPaKTUYECKUM
3aHATUSIM:

4 Grammar and lexical tasks BBITIOJTHEHHE 34 46 50
JIEKCHYECKUX U
rpaMMaTH4YECKUX
YIPAKHEHUN
HUroro: 114 156 180

4.7. KypcoBble padoThl/poeKThI N0 AucHumInHe «MHOCTPaHHBIN A3BIK)
He NMPe1yCMOTPEeHbI Y4eOHBIM IVIAHOM.

5. O0pa3oBare/ibHbIE TEXHOJIOT U

C uensto QopmupoBaHus © pa3BUTHS NPO(ECCUOHATBHBIX HABBIKOB
OoOydJarommxcss HEOOXOAMMO HWCIOJIh30BaTh WHHOBAIIMOHHBIE 00pa3oBaTEIbHBIC
TEXHOJIOTUH TIPU pean3allii Pa3IuvHbIX BHIOB ayJAUTOPHOU pabOTHI B COYCTAHHUH
Cc BHeayauTopHOW. lcmomb3dyembie 00pa3oBaTElbHBIE TEXHOJIOTHU M METOIbI
JIOJDKHBI OBITH HAINpaBJIEHBI HA TOBBIIICHUE KaU4eCTBA MOATOTOBKH ITyTEM Pa3BUTHS
y 00y4Jarouuxcs CnocoOHOCTeN K caMoo0pa30BaHUIO M HalleJIEHbl Ha aKTHBa3alluio
Y peaTM3aIfio JHIHOCTHOTO MOTEHIIHANIA.



[IpenonaBanue AUCHUILIMHBI BEIETCS C MPUMEHEHHEM CIEAYIONIMX BHUIOB
00pa3oBaTeIbHBIX TEXHOJIOTHH:

TEXHOJIOTUS KOMMYHUKATUBHOTO 00Y4YEHUsI — HallpaBjeHa Ha (hOPMHUPOBAHUE
KOMMYHUKATUBHOM KOMIIETEHTHOCTH CTYJIEHTOB, KOTOpas sBISETCS 0a30Boii,
HEOOXOMMMOW JUIsl aJanTallii K COBPEMEHHBIM YCJIOBHUSM MEXKYJIbTYPHOM
KOMMYHUKAIINH;

TEXHOJIOTHS Pa3HO-ypoBHEBOro (IudgdepeHIMpoBaHHOTO) OOy4YeHUs —
MpeAnoiaraeT OCyeCTBICHUE T03HABATEIBHOMN AESTEILHOCTH CTYAEHTOB C YUYETOM
WX WHIUBHUIYaJbHBIX CIHOCOOHOCTEHM, BO3MOXHOCTEH W HMHTEPECOB, MOOLIPSS UX
peanu3oBbIBaTh CBOM TBOpueckuid mnoreHnuan. Co3laHWe UM UCIOIb30BaHUE
JIMarHOCTUYECKUX TECTOB SIBIISIETCSI HEOThEMJIEMOM YaCThIO JAHHOW TEXHOJIOTHUH;

nH(OpMaITMOHHO-KOMMYHUKaImoHHble TexHojoruu (MKT) — pacmmpsior
paMKu  00pa3oBaTebHOTO  MpoIecca,  MOBBINIAS  €ro  MPAKTUYECKYIO
HaIpaBJICHHOCTb, CIOCOOCTBYIOT WHTEHCU(UKAIMU CAMOCTOSTEIBHOM pPabOThI
y4alluxcsi ¢ TMOBBIILICHUIO TO3HABAaTENbHOM akTUBHOCTU. B pamkax HWKT
BBIJICTISIFOTCS 2 BUJA TEXHOJIOTUI:

a) TEXHOJIOTHSl HCIOJb30BaHUS KOMIBIOTEPHBIX IPOTPAMM — TMO3BOJSET
3¢ ()EKTUBHO JOMOJHUTH Tpoliecc OOy4YeHHs S3bIKy Ha BCEX YPOBHSX.
MynbTUMEIUIHBIE OpPOrpaMMbl IPEAHA3HAYEHbl KaK JUIsl ayAUTOPHOW, TaK U
CaMOCTOATENLHON pabOThI CTY/IEHTOB U HAMPABIICHBI HAa Pa3BUTHE FPAMMATHYECKUX
U JIEKCUYECKUX HABBIKOB;

0) UHTEPHET-TEXHOJIOTUM — NPEAOCTABIISIIOT IIUPOKUE BO3MOXKHOCTU JIJIst
noucka UHGOpMAIUHU, pa3padOTKH MEXIYHAPOIHBIX HAYYHBIX MPOEKTOB, BEICHUS
Hay4YHBIX UCCIICTOBAHNM;

TEXHOJIOTUS HHAWBUIyaIU3allMd OOYy4YEHUsS — IIOMOTaeT pPEan30BbIBATH
JUYHOCTHO-OPUEHTUPOBAHHBIM TOAXO0, YUUTHIBAs UHAUBUIyaTbHbIE OCOOCHHOCTH
U IOTPEOHOCTH CTYACHTOB;

TE€XHOJIOTUSI TECTUPOBAHUSI — UCIOJIb3YETCS sl KOHTPOJISI YPOBHSI YCBOEHUS
JIEKCUYECKUX, TPaMMaTHYECKHX 3HAHUW B paMKaX OMNPEICIICHHOW TEMAaTHKUA Ha
onpenen€éHHOM JTare oOydeHus. OCyIecTBICHHE KOHTPOJS C HMCIOJIb30BAHUEM
TEXHOJIOTUM TECTUPOBAHUS COOTBETCTBYET TPEOOBAHMSIM BCEX MEKTyHAPOIHBIX
HK3aMEHOB M0 MHOCTPAHHOMY $3bIKy. Kpome TOro, JaHHasi TEXHOJIOTHS MO3BOJISIET
MpErnoJIaBaTeNlio  BBISIBUTh W CUCTEMATH3UPOBATh  aCMeKThl, TpeOyromiue
JIOTIOJTHUTEILHON IPOPabOTKY;

UTpOBasi TEXHOJIOTHSI — TMO3BOJISIET pa3BUBaTh HABBIKM PACCMOTPEHHUS psijia
BO3MOXXHBIX CIIOCOOOB peIICHUs] MPOOJIeM, aKTUBU3UPYS MBIIUICHUE CTYACHTOB U
pacKpbIBasi JMYHOCTHBIN MOTEHIIMAN KaX0TO y4alllerocs;

TEXHOJIOTHS Pa3BUTUSI KPUTUYECKOTO W AHAIMTHUYECKOTO MBIIIJICHUS —
criocoOCcTBYeT (hOPMUPOBAHUIO PA3HOCTOPOHHEH JIMYHOCTH, CTIOCOOHON KPUTUUECKH
OTHOCUTHCA K HWH(OpMAIMU, yMEHUIO OTOMpaTh HHPOPMAIMIO JUIsl PEIICHUS
IMOCTaBJIEHHON 3aJa4H.

6. ®opMBbI KOHTPOJIsI 0CBOECHHUS TMCHUIIIMHBI

Texymrast aTrecTanusi CTyACHTOB MPOU3BOAMUTCS B JIMUCKPETHHIE BPEMEHHBIE
WHTEPBAJIbI TMPENoaBaTeIeM, BEIYIIUM MPAKTUYECKUE 3aHSITHS MO TUCIUIIINHE B
clenyronmx GopmMax:

YTEHHUE M MIEPEBOJ] TEKCTOB TI0 CIICIIHAIBHOCTH;



IIPOCMOTPOBOE YTEHUE;

TECTUPOBAHHUE;

NUCbMEHHBIE 3aJaHUsl (JIEKCUYECKHE U TPaMMaTUYECKHE);

JIEKCUKO-TpaMMaTHYECKUE 3aJaHUS;

TBOPYECKHUE 3aaHMS;

YCTHBIE MOHOJIOTUYECKUE U TUATOTMUECKHUE BBICKA3bIBAHUS;

KOHTpOJIbHAsA paboTa JJis 3a04HOTO OTJEJIECHHUS.

@OH/BI OLIEHOYHBIX CPEACTB, BKJIIOYAIOIINE THUIIOBBIE 33JaHUs, KOHTPOJIbHBIC
paboThI, TECTBI U METOJIbI KOHTPOJIS, MO3BOJISIONINE OLCHUTh PEe3yJIbTaThl TEKYILEH 1
POMEXKYTOYHOM aTTeCTali 00yYaroIIMUXCs M0 JAHHOW JUCUUIUIMHE, TOMEIIAIOTCS B
NpUIOKEeHUH K paboueil mporpamme B cooTBercTBUH C «llomoskeHneM o Qonme
OLIEHOYHBIX CPENICTBY.

WTOroBbIi KOHTPOJIb MO pPE3yJbTaTaM OCBOEHHUS JHUCLMIUIMHBI MPOXOAHUT B
(¢opMe NHCHbMEHHO-YCTHOIO 3K3aMeHa/3aueTa (BKJIIOYAeT B €e0s MHCbMEHHBIH
IIEPEBOJI TEKCTA, JEKCUKO-TPAMMATUYECKUI TECT, YCTHBIA PACCKa3 IO OJHOW W3
U3y4eHHBIX TeM). CTyIOeHThbl, BBINOJHUBIIME 75% TEKYIIMX U KOHTPOJIBHBIX
MEpPOIPUATHNA Ha «OTIMYHO», @ OCTAIBbHBIE 25 % Ha «XOpOLIO», UMEIOT IIpaBO Ha
IIOJIyYEHUE UTOMOBOW OTJIMYHOM OLICHKHU.

B 3K3aMeHalMOHHYIO BEIOMOCTh U 3a4ETHYH0 KHWKKY BBICTABIIIFOTCS OLICHKU
10 1IKaJe, MIPUBEJICHHOMN B Ta0IuIIe.

[IIxana oneHUBaHUA XapakTepucTHKa 3HaHUSI IPEAMETa U OTBETOB 3ayeTsl
ormaHo (5) CryzmeHT TayOOKO M B TOJHOM 0OBeMe 3aYTCHO
BJIaz€eT POTrPaMMHBIM MaTEepHAaJIOM.

I'paMoTHO, HCUepHBIBAIOIE W JIOTHYHO €ro
u3JaraeT B yCTHOW WJIM THCbMEHHOHW (opme.
IIppy 3TOM  3HaeT  pPEKOMEHJOBAHHYIO
JIUTEPATYPY, NPOSBIIIET TBOPUECKHI TOAXO0 B
OTBETaX HAa  BONPOCBI W  IPABWIBHO
00OCHOBBIBAET TMPHHATHIE PEIICHHS, XOPOIIO
BIIaZic€T YMEHUSMH W HaBbIKAMH IIpH
BBIIIOJIHEHUH IIPAKTUYECKUX 3a1a4.

xopoio (4) CrynmeHT  3HaeT  OpPOrpaMMHBIA  MaTepuall,
IPaMOTHO M IO CYTH M3JIaraeT €ro B yCTHOW WM
MUCBMEHHON Qopme, Jomyckas He3HaYMTEIbHbIC
HETOYHOCTH B  YTBEPXKIEHUSX, TPaKTOBKaXx,
OTIpeNIeJICHUSIX M KaTerOPHAX WM HE3HAYMTEIbHOE
kosmyectBo  ommbok. IIpu  3TomM  Bianeer
HEOOXOIUMBIMH YMEHUSIMH W HaBBIKAMH TIPH
BBINIOJIHEHUU NPAKTHYECKHX 3a]1a4.

YIIOBJIETBOPUTENBHO (3) CTyneHT 3HaeT TOJIbKO OCHOBHOW MpPOTPaMMHBII
MaTepuai, JOMYyCKAaeT HETOYHOCTH, HEAOCTATOYHO
4yeTKUe (POpPMYyITHPOBKH, HEMOCIENOBATEIEHOCTh B
OTBETax, M3JIaraéMbIX B YCTHOM WJIM MUCHbMEHHOMN
¢dopme. IIpm 3TOM HEIOCTATOYHO  BIaJEET
YMEHHSIMH ¥  HaBbIKAMH TPH  BBHITIOJHEHHUU
npaktuieckux 3agad. Jomyckaer no 30% ommbok
B M3JIaraéMbIX OTBETAaX.

HeymoBNeTBOpHUTENBHO (2) | CTymeHT He  3HAeT  3HAYMTENBbHON  YacTu HE 3aYTE€HO
nmporpamMmmHoro marepuana. [Ipm sTom momyckaer
NPUHOMIIMAIBHBIE OIIMOKH B JIOKAa3aTelbCTBaX, B




TPAaKTOBKE TIOHATUH W KaTErOpui, MPOSBIISCT
HU3KYIO KyJIbTYPY 3HaHUH, HE BIIaJie€T OCHOBHBIMHU
YMCHHSIMH ¥  HAaBBIKAMU TPH  BEITIOJHCHUU
npakThyeckux 3amad. CTYJIEHT OTKa3bIBae€TCs OT
OTBETOB Ha JIOTIOJTHUTEbHBIE BOMPOCHI.

7.  YueOHoO-MeToaMuyeckoe W HMH(POPMAIMOHHOEe  olOecrevyeHue
TUCUMILIHHBI:

a) OCHOBHAs JUTepaTypa

1. Kapnosuu WM.K. AHrmiickuid s3bIK JUIsl CTYJEHTOB SKOHOMHUYECKUX
cnermanbHocTel. English for Students of Economics. — M.: Kawxkusiii Mup, —
2012. — 272 c. — ISBN 978-5-8041-0573-1 — Texkct: snekrponHsiii // DbC
"KoHcynbTaHT CTyneHTa'": [caiT]. — URL:
http://www.studentlibrary.ru/book/ISBN9785804105731.html

2. Kauamoa K.H. IIpaktuyeckas rpaMMaThKa aHIJIMMCKOTO s3bIKa C
yOpaKHEHUSIMHU U Kimodyamu: yueonuk / Kauanosa K.H., U3paunesuu E.E. — CII6.:
KAPO, 2018. — 608 c. — ISBN 978-5-9925-0716-4 — Texcrt: anexrponnsiii // DbC
"KoHcynbTanT CTyAeHTa": [caitT]. — URL:
http://www.studentlibrary.ru/book/ISBN9785992507164.html

3. llleBeneBa C.A. AHTIIMICKUH SA3BIK TSI SKOHOMHCTOB: ydeOHOE mocooue /
C.A. IlleBeneBa. — M.: Ilpocmekt, 2015. — 400 c. — ISBN 978-5-392-15474-6 —
Texkcr: oanextponnsiii // OBC "Koncynbrant crynenta": [caiitr]. — URL:
http://www.studentlibrary.ru/book/ISBN9785392154746.htmi

4. lllnsxoBa B.A. Aurnmiickuii s3b1k 11t 3koHomucToB / Illnsxoa B. A. —
M.: NamkoB u K, 2016. — 296 c. — ISBN 978-5-394-02222-7 — TekcT: 31€KTPOHHBII
// ObC "KoHcynbTant cTyneHra': [caiT]. — URL:
http://www.studentlibrary.ru/book/ISBN9785394022227 .html

0) 10MOJIHUTEILHAS JIUTepaTypa:

1. KamaeB A.A. OcHOBBI A€10BOro auriuiickoro s3eika / Kamaes A.A. — M.:
®JIMHTA, 2017. — 173 c¢. — ISBN 978-5-89349-457-0 — TekcT: 3neKTpOHHBIN //
2bC "KoHncynpTant CTyAeHTa": [caitT]. — URL:
http://www.studentlibrary.ru/book/ISBN9785893494570.html  Kosanenko II.I.,
Ara0exsiH M.A. AHrIuicKuil sI3bIK JJ1s1 SKOHOMUCTOB: y4eb.nmocobue / KoBaneHko
I1.1., Ara6eksu U.I1. — PoctoB v/ I @ennkc, 2001. — 378 c.

2. KomapoB A.C. Practical Grammar Exercises of English for Students.
[IpakTrueckas TpaMMaTrKa aHTJIMHACKOTO si3bika J1si cTynenToB / Komapos A.C. —
M.: ®JIMHTA, 2017. — 254 c¢. — ISBN 978-5-89349-849-3 — TekcT: 2JIeKTpOHHBIH //
9bC "KoHcynbTaHT CTyJeHTa'": [caliT]. — URL.:
http://www.studentlibrary.ru/book/ISBN9785893498493.htmi

3. Kongpammua E.M. AHrmuiickuii s3bIK. YdeOHOe mocoOue I10 JIeIOBOM
koMmyHukaimu / Kongpammna E.W., Jlykuna A.A., Cepeaguna M.U., BunnukoBa
O.A. — M.: Ilpomereit, 2018. — 244 c. — ISBN 978-5-907003-05-7 — Tekcr:
anexktponueit  //  OBC  "KoncymbranT  crygenta": [caiit]. —  URL:
http://www.studentlibrary.ru/book/ISBN9785907003057.html

4. Kopueea E.A. I'pammaruka (Mop¢onorusi) aHIJIMACKOTO Si3bIKa C
OMOPHBIMU yNipaxkHeHusiMU: yueOHoe nocooue / Kopueea E. A., lynoposa 3. C. —


http://www.studentlibrary.ru/book/ISBN9785804105731.html
http://www.studentlibrary.ru/book/ISBN9785394022227.html

CII6.: KAPO, 2014. — 640 c. — ISBN 978-5-9925-0979-3 — TekcT : 31eKTpOHHBIHN //
2bC "KoHcynbTanT cTyaeHTa": [caitT]. — URL:
http://www.studentlibrary.ru/book/ISBN9785992509793.htmi

5. Hexaesa I'.b. AHrnmiickuil s3bIK JJ1s1 eJ0BOTO 0OmIeHus: yueOnuk / I'.b.
Hexaesa, B.II. [TnukoBa. — M.: [Ipocnekt, 2015. — 464 ¢. — ISBN 978-5-392-16707-
4 — Texkct: snexktponusid // OBC "Koucynbrant crtynenrta": [caiit]. — URL:
http://www.studentlibrary.ru/book/ISBN9785392167074.htmi

6. HoBukoBa E.H. JlenoBoit aHTIUHCKMH B KOHTEKCTE COBPEMEHHBIX
TEHJEHIIMN pa3BuTHsA OusHeca: YueOHoe mocobue / HoukoBa E.H., [TamkeBud
E.I', Ilerpoa C.®. — M.: Mleno, 2011. — 164 c. — ISBN 978-5-7749-0612-3 —
Texcr: oanextponnsiii // OBC "KoncympranT crynmenta": [caiit]. — URL:
http://www.studentlibrary.ru/book/ISBN9785774906123.html

7. Pannkas JIL.K. JlenoBass KOMMyHHMKalMs Ha aHIJIMKACKOM s3bIKe: Y4eO.
nocobue st cTyaeHToB OakanaBpuarta / Paunkas JI.K., Koposuna JI.B., Apynoa
H.P. — M.: Acnekr Ilpecc, 2015. — 525 c. — ISBN 978-5-7567-0764-9 — Texkcr:
anexktponubit //  OBC  "Koncymbrant  crymenrta": [caiit]. —  URL:
http://www.studentlibrary.ru/book/ISBN9785756707649.html

8. CumxoBuu B.A. [lpakTthueckass rpaMMarvKa aHTJIMHCKOTO s3bIKa: y4eo.
rmocobue / B.A. CumxoBud. — Munck: Beim. mk., 2014. — 327 ¢. — ISBN 978-985-
06-2487-1 — Texct: anextponnsbiit // bC "KoncynbranT crynenra’: [caiit]. — URL:
http://www.studentlibrary.ru/book/ISBN9789850624871.html

9. Cunonic O.B. HoBbliii aHTIO-pYCCKUN CIOBapb-CIPABOYHUK. JDKOHOMHKA /
O.B. Cunonc. — M.: ®JIMHTA, 2016. — 712 c. — ISBN 978-5-9765-0944-3 — TexkcT:
anexktponueit  //  OBC  "KoncymbranT  crygenta": [caiit]. —  URL:
http://www.studentlibrary.ru/book/ISBN9785976509443.html

10. TumommHa A.A. AHIVIO-pYCCKHI CcIOBapb MO DJKOHOMHKE (C
MOSICHEHUSIMA ¥ TIEPEKpPECTHbIMH cchlikamu) / Tumommna A.A. — M.:
N3natenscTBO MOCKOBCKOTO TOCyZapcTBEHHOro yHuBepcurera, 2009. — 672 c. —
ISBN 978-5-211-05442-4 — Texct: snextponnsiii / ObC "KoHcynbTranT cTyaenTa':
[caiiT]. — URL: http://www.studentlibrary.ru/book/ISBN9785211054424 .html
(daxkor B.f. bonwmioii ¢uHaHCOBBIM ciioBapb. B 2-x ToMax. AHIIO-pYyCCKHIA
cioBapb / B.A. dakos. — M.: Mexnynapoausie otHotenus, 2011. — 872 c.

11. ®akos B.{. bonwmoii ¢dunancoBslii cioBapb. B 2-x Tomax. T. 1. Anrio-
pycckuii cioBaps / @akoB B.A. — M.: MexnyHnapoansie otTHomenus, 2011. — 872 c.
— ISBN 978-5-7133-1386-9 — Tekcr: aﬂeKTpOHHHﬁ /" OBC "KoHncynbTaHT
CTyAeHTa": [caiT]. URL:
http://www.studentlibrary.ru/book/ISBN9785713313869. html

12. UYepemuna B.b. [enoBoit anrmmiickuii s3eik / Yepemuna B.b. — M.:
®JIMHTA, 2016. — 150 c. — ISBN 978-5- 9765 2664-8 — TekcT: 37IeKTpOHHBIN //
9bC "KoHcynbTaHT CTyJeHTa'": [caliT]. — URL.:
http://www.studentlibrary.ru/book/ISBN9785976526648.htmi

13. IllapxoBa A.B. CrnoBapp (PHUHAHCOBO-IKOHOMHUYECKUX TEPMUHOB /
[[TapxoBa A.B., KunsukoB A.A., Mapkuna E.B. — M.: JTamkoB u K, 2017. — 1168 c.
— ISBN 978-5-394-02801-4 — Tekct: nsnekrponssii / DBbC "KoHcynbraHt
CTyneHTa": [caiT]. URL:
http://www.studentlibrary.ru/book/ISBN9785394028014. html



http://www.studentlibrary.ru/book/ISBN9785756707649.html
http://www.studentlibrary.ru/book/ISBN9789850624871.html
http://www.studentlibrary.ru/book/ISBN9785394028014.html

14. IllumanoBckas JI.A. AHIIUICKUNA SI3BIK JUJISl CTYJAEHTOB HaIpPaBIICHUI
MOJATOTOBKU «DKOHOMHKa» U «MEHEeIKMEHT»: y4yeOHO-MeToau4eckoe nocoodue /
JILA. llumanoBckas. — Kazans: U3pgatensctBo KHUTY, 2016. — Pexxum nocryna:
http://www.studentlibrary.ru/book/ISBN9785788219882.html

15. IMonymuenko MW.E. Awnrnmiickuii s3pik. byx.yuer wu ayaut /
[onymuenko N.E. — M.: ®JIMHTA, 2017. — 392 c. — ISBN 978-5-9765-0809-5 —
Texkcr: oanexktponusii // OBC "Koncynbrant crynenta: [caiitr]. — URL:
http://www.studentlibrary.ru/book/ISBN9785976508095.html

B) METOAUYECKHE PEKOMEH AN
PeoxkoB B.J1. JlenoBoit aHrnuiickuii s36IK: MenemkmeHT: Ilocobue mo
U3y4eHHUIo aHr. 513. — Kanununrpaz: SuTap. ckas, 1999. — 256 c.: — b.11.

I') HHTEPHET-pecypcChl:

MunucrepctBo obOpazoBaHusi u Hayku Poccuiickoit ®enepanuu  —
http://Muno6pHayku.pd/

denepanbHas ciayx0a 1Mo Hag3opy B cdepe oOpa3oBaHUS U HAYKU —
http://obrnadzor.gov.ru/

MunucrepctBo oOpa3oBanus u Hayku Jlyranckoit Hapomnoit PecnyOnmku —
https://minobr.su

Haponnsrii coBet Jlyranckoit Hapomnoit Pecriy6imku — https://nsinr.su

[Topran ®enepanbHbIX TOCYJAPCTBEHHBIX OO0pa30BaTENIbHBIX CTaHIAApPTOB
BBICIIIETO 0Opa3oBanus — http://fgosvo.ru

denepanbrblil mopran «Poccuiickoe oopazoBanue» — http://www.edu.ru/

Nudopmarmonnas cucrema «EnMHOE OKHO J0CTyma K 0Opa3oBaTeIbHBIM
pecypcamy» — http://window.edu.ru/

denepanbHbli  TEHTP WHOOPMAIIMOHHO-00pPA30BaTEIbHBIX  PECYpPCOB  —
http://fcior.edu.ru/

DJIeKTPOHHbIE OMOJINOTEYHbIE CUCTEMBI H PeCyPChI

OnexTpoHHO-OMOMMoTeyHass  cucremMa  «KoHcynpTanT — cTymeHtay — —
http://www.studentlibrary.ru/cgi-bin/mb4x

DekTpoHHO-0MOIMoTeuHas cucteMa «StudMed.ru» — https://www.studmed.ru

NupopmanuoHHblii pecypc 0M01HM0TeKH 00pa30BaTEIbLHOI OPraHU3ALINHA

Hayunas 6ubanorexa umenu A. H. Konsiea — http://biblio.dahluniver.ru/

8. MarepuajbHO-TEXHUYECKOE O0eceYeHue 1 CIUIITHHbI

OcBoeHue JTUCIUTUIUHBI «HOCTpaHHbBIN SI3BIK» MPEANOIaraeT
WCIMOJIb30BaHNE AaKAJIEMUUYECKUX ayJUTOPHI, COOTBETCTBYIOUIMX JIEUCTBYIOIIUM
CAaHUTAPHBIM U MPOTUBOIOXKAPHBIM MPABUJIAM U HOPMaAM.

[Ipouee: pabouee MecTo TpemoaaBaTessi, OCHANIEHHOE KOMIBIOTEPOM C
noctynom B UHTEpHET, TENEBU30P, MYJIBTUMEAUUHBIN TPOEKTOP.


http://минобрнауки.рф/
http://obrnadzor.gov.ru/
https://minobr.su/
https://nslnr.su/
http://fgosvo.ru/
http://www.edu.ru/
http://window.edu.ru/
http://fcior.edu.ru/
http://www.studentlibrary.ru/cgi-bin/mb4x
https://www.studmed.ru/

[IporpammHoe obecrnieueHue:

DYyHKIUOHATIBHOE
HAa3HAYEHHUe

Becmiiatnoe
NporpaMMHoe
ol0ecreuenue

CceblIKH

OducHbIii makeT

Libre Office 6.3.1

https://www.libreoffice.org/

https://ru.wikipedia.org/wiki/LibreOffice

OrnepanmonHasi cucteMa

AstraLinux

https://ubuntu.com/

https://ru.wikipedia.org/wiki/Ubuntu

bpaysep

Firefox Mozilla

http://www.mozilla.org/ru/firefox/fx

bpaysep

Opera

http://www.opera.com

ITouyTOBBIIT KJIUEHT

Mozilla Thunderbird

http://www.mozilla.org/ru/thunderbird

DaisI-MeHe IKep

Far Manager

http://www.farmanager.com/download.php

ApxuBaTop

7Zip

http://www.7-zip.org/

I'papuueckuii pegaktop

GIMP (GNU Image
Manipulation Program)

http://www.qimp.org/

http://gimp.ru/viewpage.php?page id=8

http://ru.wikipedia.org/wiki/GIMP

Penaktop PDF

PDFCreator

http://www.pdfforge.org/pdfcreator

Aynuonneiiep

VLC

http://www.videolan.org/vic/

9. OueHoYHbIE CPeICTBA MO JUCHHUILIUHE

IMacnopt

OLIEHOYHBIX CPEJACTB M0 y4eOHOM TMCIUIIMHE
«VHOCTpaHHBIN SI3bIKY» (AHTITUHCKUN)
[lepeyerr KOMMETEHIMI (IJE€MEHTOB KOMIIETCHIIHM), (OPMHUPYEMBIX B
pe3yJibTaTe OCBOCHUS yU€OHOM TUCIMIUIMHBI (MOTYJISI) WA MPAKTUKH

Ne | Kog dopmMyIHpOBKa WNHaukaTops! JOCTHKEHUI Kontpomupyemsle | Orarel
/1 | KOHTPOJM | KOHTPOJIUPYEMO KOMITIETEHIINH (TI0 pean3yeMon| TEMBI ¢hopmrpoBa
pyemoi KOMIIETEHIIMH TUCITUTITAHE ) yaeOHOU HUA
Komnere JUCIUIINHBL, (cemectp
HIUN MPaKTUKU W3yYEeHHUs)
1 VK- 4 Criocoben YK-4.1. 3HaeT npUHLIUIIBI Tema 1-3
OCYILECTBIISATH [IOCTPOEHUS YCTHOTO U 1-51
JIeJIOBYIO MMMCEMEHHOT'O BBICKA3bIBAHMUS
KOMMYHHKAIIMIO B | Ha
YCTHOM 1 MHOCTPaHHOM SI3bIKE; paBUIIa
MMCbMEHHON Y 3aKOHOMEpPHOCTH YCTHOU U



https://www.libreoffice.org/
https://ru.wikipedia.org/wiki/LibreOffice
https://ubuntu.com/
https://ru.wikipedia.org/wiki/Ubuntu
http://www.mozilla.org/ru/firefox/fx
http://www.opera.com/
http://www.mozilla.org/ru/thunderbird
http://www.farmanager.com/download.php
http://www.7-zip.org/
http://www.gimp.org/
http://gimp.ru/viewpage.php?page_id=8
http://ru.wikipedia.org/wiki/GIMP
http://www.pdfforge.org/pdfcreator
http://www.videolan.org/vlc/

¢dhopmax Ha MMMCEMCHHOM
rOCyJIapCTBCHHOM KOMMYHUKAIIHH,

si3pIke Poccuiickoil | rpamMMaTtuyeckue,

Odepepanuu u JIEKCUYCCKHUE, CTHIIMCTUYCCKHUE
WHOCTPAHHOM (BIX) | OCOOCHHOCTH

sI3BIKE (ax)

IIOCTPOCHUA BhICKA3bIBAHUA Ha
HUHOCTPAHHOM S3LBIKC.

VK-4.2. Bnageer HaBbIKaMH
YTEHUS U TIEPEBOIa TEKCTOB
npodeccuoHambHON
HAIPaBJICHHOCTH Ha
HHOCTPAHHOM SI3BIKE.

IToka3zaTenn u KPHUTECPHUH OLICHUBAHUA KOMHeTeHHHﬁ, OIIMCAaHHC IIKAJI

OLICHUBaAHUA
Ne | Kon HNuaukatopsl Ilepeuens  mnanupyembix | Kontpo | HanmmeHnoBanue
KOHTPOJH | AOCTHXCHUHN pe3yIbTaToB JUpPYeM | OLIEHOYHOTO CPe/CTBa
/I | pyemoii KOMIIETEHIHH (T10 bIC
KOMIIETEH | peann3yeMoun TE€MBbI
105051 JUCIIUILITUHE ) yueOHOM
JUCTIUT
JIMHBI
1. | YK4 YK-4.1. 3naer 3Hath:  rpammarudeckue, | Tema YTEHHE U TIEPEBOJT
TIPUHLINIIBI JIEKCUYECKHeE, 1-51 TEKCTOB I10
MOCTPOCHHUSI YCTHOTO U | CHHTaKCHYECKHE CTECUAIBHOCTH,
MUCHMEHHOTO 0COOEHHOCTH IIPOCMOTPOBOE
BBICKa3bIBaHHS Ha WHOCTPaHHOTO S3BIKA; YTEHHUE;
WHOCTPAaHHOM SI3bIKE; | MpaBHia u TECTUPOBAHHUE;

npaBuia u
3aKOHOMEPHOCTH
YCTHOM ¥ MMUCbMEHHOMN
KOMMYHUKALIUH,
rpaMMaTH4ECKHE,
JIEKCUYECKUE,
CTHJIMCTUYECKHE
0COOEHHOCTH
MIOCTPOCHUS
BBICKA3bIBAaHMS HA
WHOCTPAHHOM SI3bIKE.

YK-4.2. Bnageet
HaBbIKaMU YTCHUS U
MepeBo/ia TEKCTOB
npodecCuoHaIbHON
HaIlpaBJICHHOCTHU Ha
HHOCTPAHHOM SI3BIKE.

3aKOHOMEPHOCTH OOIICHHS
Ha HHOCTPAHHOM SI3BIKE;
CTPYKTYpPHBIE OCOOCHHOCTH

YCTHOM W IHUCBMEHHOU
pedn.

YMeTh: HCIIOJIb30BaTh
JIEKCUYECKHE,
rpaMMaTHYeCKHeE,
CHHTaKCHUYECKHE
OCOOCHHOCTH
WHOCTPAHHOTO  s3bIKA B
YCTHOW H  TNHCHBMEHHOU
KOMMYHUKAIIUU; BBISIBIIATh
B HWHOS3BIYHOM  TEKCTE
WHPOPMAITUIO
HEO0XOUMYIO JUISE
perieHus

po(heCcCHOHANBHBIX 33]1ad.

BJ'Ia,I[CTLZ HaBbIKaMH
MMOCTPOCHHA YCTHOI'O U
IINCHPMCHHOI'O
BBICKAa3bIBaHUA HA
HWHOCTPAHHOM A3bIKE;

HaBBbIKAMH YTCHUS 158
nepeBojia TEKCTOB
npohecCHOHANBHOMN

HaIMpaBJICHHOCTH Ha

MMUChbMEHHbIC 3aJIaHHS
(mexcudeckue u
rpaMMaTHYECKHE);
JIEKCHKO-
rpaMMaTH4eCcKue
3aJJaHHUs;

TBOPYECKHUE 3a]JaHHUS;
YCTHBIE
MOHOJIOTHUECKHE U
JIaJIOTHYEeCKHe
BBICKa3bIBAHHS;
KOHTpOJIbHasi pabora
JUTSI 3209YHOTO
OTJCTCHHUS




HWHOCTPAHHOM A3bIKC.

OueHoYHbIE CPeICTBA M0 JUCHUILINHE
«AHOCTPaHHBIN A3BIK» (AHTJIHICKHUIA)

YreHne U nepeBo/l TEKCTA MO CHEeUATbHOCTH
Tumnossble 3a1aHusl AJI MOATOTOBKH U MPOBEACHUA KOHTPOJIA 110 YTEHUIO U
nepeBoay TEKCTA MO CHEeNUAJIbHOCTH 10 JUCHHUILUIHHE
«HHOCTPaHHBIH A3BIK» (AHTTHHCKHI)

Read the text and translate the text in writing.
MARKETING

One of the areas of management is marketing. Marketing is the process of
planning and executing the conception, pricing, promotion and distribution of ideas,
goods, and services to create exchanges that satisfy individual and organizational
objectives.

Marketing makes products available where customers want them by transferring
the ownership of products to buyers. The entire business organization is involved in
a dual process of satisfying customer needs and achieving organizational goals.

Implementation of marketing concept begins and ends with marketing
information about customers — first to determine what customers need, and later to
evaluate how well the firm is meeting those needs.

A market consists of people with their needs, the ability to buy, and the desire
and ability to sell. Markets are classified as consumer and industrial markets.

A business firm controls four important elements of marketing which are called a
marketing mix.

A firm’s marketing mix is the combination of the product, the price of the
product, the means for its distribution, and the promotion of the product to reach a
firm’s target market.

A firm can vary its marketing mix by changing any one or more of these
ingredients. Thus a firm may use one marketing mix to reach one target market and
a second, somewhat different marketing mix, to reach another target market. For
example, most automakers produce several different types of vehicles and aim them
at different market segments based on age and income.

1) The product ingredient of the marketing mix includes decisions about the
product’s design, brand name, packaging, warranties, and the like.

2) The pricing ingredient includes both base prices and discounts of various
kinds. Pricing decisions are intended to achieve particular goals, such as to
maximize profit or even to make room for new models. The rebates offered by
automobile manufacturers are a pricing strategy developed to boost low auto sales.




3) The distribution ingredient involves not only transportation and storage but
also the selection of intermediaries.

4) The promotion ingredient focuses on providing information to target markets.
The major forms of promotion include advertising and publicity.

The “ingredients” of the marketing mix are controllable elements. A firm can
vary each of them to suit its organizational goals, marketing goals, and target
markets.

KpI/ITepHI/I " IKaJIa OOCHUBAHUWS 110 OOCHOYHOMY CPpCACTBY
«UTCHHUC U IICPCBOA TCKCTA I10 CIICHUAJIBHOCTU

ITxana oneHuBaHUs Kputepuii onenuBanus

(uHTEpBaN OaMIoB)

CTyneHT MOXET IpPaBWIBHO IPOM3HOCHUTH 3BYKH, CTaBHUTh yIapeHHE,
5 HHTOHUPOBATh, MOXET IOHMMATh U KPUTHYECKH HHTEPIPETHPOBATH ITOYTH
Bce (hOPMBI IMCEMEHHOH PEUH CO CIIOXKHON CTPYKTYPOI.

100% mepeBoga OTBEYAET COACP)KAHUIO OpHIMHANa HPH  HAIWYUH
HE3HAYMTEJIbHBIX CTUIIMCTUYECKUX HETOUHOCTEH.

CryneHT, B OCHOBHOM, TPaBHJIBHO TPOM3HOCUT 3BYKH, CTaBUT yAapeHHe,
4 MHTOHUpYET. MOXeT NMOHUMAaTh B JETATSIX pa3BepHYTbIE, CIOKHBIE TEKCTHI
TIPU YCIIOBUM, YTO MOKHO NIEPEUUTaTh CJIOKHBIE MECTa.

80% [IepeBoJa OTBEYACT COIACPKAHUIO OpUIHMHAJA IIPU  HAJIWYHU
HE3HAUUTETBHBIX CTWIMCTUYECKUX HerouHocTew; wmm  100% mepeBona
COOTBETCTBYET CONIEPKAHUIO OpPUTHHAIA, HO 3HAYUTENHHOE KOJIHYECTBO
TIpe/ITIOKEHUN COMIEPIKUT CTHITACTUIECCKIE HETOYHOCTH.

CTyIeHT UCTIBITHIBAET 3aTPYHEHHS TP [IPOU3HOILIIEHNH 3BYKOB, paCCTaHOBKE
3 yIapeHH ¥  WHTOHHPOBAHWH; MOXET YWTaTh  IOCJEI0BATEIIbHBIMN
(haKTUYECKHI TEKCT O TMpeaMeTax, KOTOphIe CBsi3aHbl cO ceporl ero/ ee
HHTEPECOB C yIOBJIETBOPUTEIIBHBIM YPOBHEM IIOHUMAHUS.

50% mepeBoja OTBEUACT COJCPIKAHUIO OpHUTHMHANA TPU HATMYHUN
HE3HAYUTEJILHBIX CTIJIMCTUUECKUX HETOUYHOCTE.

CTyzneHT, B OCHOBHOM, HCIBITHIBACT 3aTpyJHEHHE NPH IPOHU3HOIICHUH
2 3BYKOB, PACCTAHOBKE Y/IapEHHH U MHTOHHUPOBAHWH; MOXKET IMOHUMATh OYCHb
KOPOTKHE, TPOCTbIe TEKCTHI — OxHa (paza 3a OAMH pa3, ONUPasCh Ha
3HaKOMbIE IMEHa, Ha3BaHMs1, €CIIH HYXKHO IIePEUNTHIBASL.

menee 50% mepeBojia COOTBETCTBYET COJCPIKAHUIO OpUTHHANA NTPU  HATUYIUN
3HAYUTEIIHHOTO KOJIMYECTBA CTHIIMCTHYECKUX HETOYHOCTEH.

Tecr
Tumnosble 3a1aHKs JII TPAMMATHYECKOI0 TECTA MO JMCIHUIIMHE
«AHOCTpaHHBIN A3BIK» (AHTJIMICKUH)

Choose the right variant:

1. My boss ... with your enquiry now but you won’t get a rapid answer.
a) is dealing b) deals c) deal d) has dealt

2. He usually ... financial control over these projects.

a) take Db) takes c) istaking d) has taken



3. Now he ... in Libya on a fixed-term contract.
a) isworking b) works c) work d) has worked
4. Our company ... in high quality coffee.
a) is specializing b) specializes c) specialized d) has specialized
5. The shares ... a high rate of interest some days ago.
a) yielded b) has yielded c) were yielding d) had yielded
6.1 ... writing the three-year business plan yet.
a) didn't finish b) haven't finished c¢) wasn’t finishing d) hadn’t finished
7. By next year we ... our initial investment.
a) will recover b) will have recovered c) will be recovering d) will be recovered
8.1 ... some gas shares recently.
a) bought b) have bought c¢) am buying d) buy
9. The company’s annual accounts ... by the Chief Accountant.
a) are being prepared Db) are prepared c) prepare d) have prepared
10. If you give us a discount we ... a bulk order.
a) will place b) will have placed c) will be placing d) will have been placing
11. Our budget ... already.
a) have been cut b) has been cut c) were cut d) is being cut
12. Efforts ... to reduce the prices by 10% now.
a) are being made b) are made ¢) make d) have been made
13.1t’s not an expensive hotel. It ... much to stay there.
a) doesn’t cost b) don’t cost ¢) hasn’t cost d) didn’t cost
14. Nowadays consumers in the industrialized world ... increasingly concerned
with healthy living.
a) are becoming b) becomes c) become d) have become
15. ... they ... at the airport on time yesterday?
a) had ... arrived b) did ... arrive c) do ... arrive d) were ...
arriving

Kpurepuu u mikana OeHUBAHUSA 110 OLIEHOYHOMY CPEACTBY

«TECT»

[Ikana orieHuBaHUs Kpurepuii ouenuBanus
(uHTEpBaN OAJIIIOB)

) 100% mpaBHIIbHBIX OTBETOB.

4 75% mpaBUIBHBIX OTBETOB

3 60% npaBUIILHBIX OTBETOB

2 Menee 40% mpaBUIBHBIX OTBETOB

JIeKCMKO-TpaMMaTUYeCKUe 3aJaHu sl
Tunossble J1eKCHKO-TPAMMATHYECKHE 32IaHUA 10 TUCIUILINHE
«HOCTPaHHBII SI3BIK» (AHTJIMICKHIA)

1. Match the words with their synonyms.

1 enterprise 2 competitor 3 to take over 4 output 5 scarcity 6 recession 7 markup
a) extra charge b) goods c) shortage d) decline e) to win f) rival g) firm

2. Match the words with their antonyms.



1 domestic 2 retailer 3 to improve 4 fake 5 margin 6 partnership 7 advantage
a)original b) foreign c) to deteriorate d) sole trader e) drawback f) loss Q)
wholesaler

3. Insert the appropriate word.

1) A company which sells more of a particular type of product than its competitors.
a) Trend setter b) multinational c) market leader

2) A market in which there are too many suppliers producing similar products.

a) saturated market b) buyers’ market ¢) heavy market

3)Providing money to cultural or sporting activities in exchange for advertising
rights.

a) promotion b) grant aid ¢) sponsorship

4. Translate the sentences.

1)4 OCHOBHBIX YyIpaBIIeMbIX (paKTOpa — 3TO TOBApHI, IIEHA, pa3MEIICHUE W
npoaBuxkenre. 2) CHenMaMCThl 0 MEXIYHApPOJHOMY MAapKETHHTY JOJKHBI
YUUTHIBATh KYJIBTYPHYIO Cpely KaXJIOoTro pbiHKA. 3) BHemHuwe phIHKH MOTYT
pcaoCTaBUTh 0O0JIbIIIE BO3MOYKHOCTEN IJ pOCTa KOMIIaHUH.

5. Give Russian equivalents to the following words.

1 parent company 2 collection of debts 3 market penetration 4 goodwill 5 authority
6 joint venture 7 savings

6. Translate the word in brackets.

1) (LleneBoit perHoK) IS a specific group of potential (moxymarenn) toward which an
organization directs its marketing program. 2) (ITorpeOuTenu, KOHKYPEHTHI U caMa
kommnaHus) establish the basic character of the organization’s business. 3) (UYepnbiii
peiHok) is the system by which people (meneramsno) buy and sell goods,
(nHOCTpaHHAs BaIIIOTA)

7. Give English equivalents to the following words.

1) cnenka 2) npuObUTbHBIA 3) po3HWYHAsT TOProBist 4) OMNTOBas TOPTOBISA S)
OTpaHUYEHHAs] OTBETCTBEHHOCTh 6) TOProBasi MapKa 7) BHEIIHUE PhIHKH

8. Complete the sentences using the correct form of the verbs in brackets. Some
verbs are negative.

1) She (to play) tennis with us tomorrow?

2) Could I speak to Susan? — Sorry, she (to take) a shower now.

3) They (launch) the first spaceship in 1975.

4) 1 (look) at the clock and (realize) that it (break).

5) They (finish) the interview by that time.

6) When you (visit) your granny last?

7) We (leave) before the rain (start).

8) I (not visit) the place yet. | (go) there tomorrow.

9) Our train (start) at 8 p.m., so if you (come) at 5 o’clock, we

(pack).

10) At 4 o’clock tomorrow we (begin) packing and by 6 we (finish) with
ease.

11) Ringmeupat 11, | (not sleep) yet.

12) | think you (like) him when you (know) more of him.

13)  When I (meet) your brother?

14)  What you (do) this afternoon?



15)

We (travel) for two hours when at last we saw a petrol station.

Kpurepnn u mkana OLeHUBAHUS 11O OLIEHOYHOMY CPEACTBY

ICKCUKO-TPAMMATUYICCKUC 3aIaHUs

[kana ouleHNBaHUS Kpurepuii onennBanus
(nHTEpBAIT OAIITOB)
5 3agaHue BBIIIOJIHEHO B TMOJHOM oObeMe. Bce 3amaHus BBIOIHEHBI
JIEKCHYECKH M TPaMMAaTHYECKH MPaBUIBHO € 2-3 HETOYHOCTSMH, KOTOPBIE
HE BIIMSIOT Ha COJEpKAHUE
4 80% 3amaHus BHIMOJIHEHO JIEKCHYECKH M IpaMMAaTUYEeCKH MPaBUWIBHO MPHU
He Oosiee 5 HE3HAUMTENBHBIX HETOUHOCTEH MM 2-3 3HAYUTEIbHBIMU
omnOKaMu
3 Ho 30% 3agaHusd BBIMONHEHO C JIEKCHYECKMMH M TI'pPaMMaTHYeCKUMHU
omnOkamu. IIpu mepesome 50% oTBedaeT coAep)KaHUIO OPUTHHANA IIPH
HaJIMYUHU HE3HAYNTEJILHBIX CTHIIMCTUUECKNX HETOUHOCTEH
2 Bonee 50% 3amaHus BBIMOJHEHO C JEKCMYECKUMH M T'paMMaTHYEeCKUMU
HETOYHOCTSIMH, KOTOPBIE BIUAIOT HA COAEPKAHHUE

YcTHOE MOHOJIOTHYECKOE BbICKA3bIBaHNE

TunoBble 3aaHusl AJI MOATOTOBKH YCTHBIX MOHOJIOTHYECKHX
BbICKA3bIBAHUI 0 JMcHUILNIUHE « MHOCTPAHHBIN A3BIK» (AHIIMUCKUIN)

Speak on the following topics. Use the following key phrases below:
The topic under discussion is ... .

The key issue / the central problem is ... .

1'd like to focus on the fact that ... .

Finally ... .

To sum everything up ... .
From my point of view...
1 find the problem ... .

cO~NO Ol WN -

. Student’s working day.

. Our university.

. Vladimir Dahl.

. Development opportunities of my profession.

. The Russian Federation.

. The Lugansk People’s Republic.

. The United Kingdom of Great Britain and Northern Ireland.
. The United States of America.



KpI/ITCpHI/I " IKaJIa OOCHUBAHUS I10 OICHOYHOMY CPCACTBY

«YyCTHasd MOHOJIOTHYCCKAsA pCUb»

IIkanma oneHUBaHU
(uHTEpBaN OamIoB)

Kputepuii onileHuBanus

5

CTyzmeHT MOXeET JaBaTh YETKHE, ACTATbHBIC OMHCAHUs CIOXKHBIX OOBEKTOB,
BeCTH Oecey Ha MHTETPHPOBAHHbIC TEMBI, Pa3BUBAsl OTACIIBHBIC TIOJIOKEHHS 1
3aBeplIasl JJOTMYHBIMU BhIBOJAMHU. CTYIEHT MOXKET MPEICTABISATH CIOKHBIC
TEMBI, MOXKET CBOOOZHO OONIATECS HA HMHOCTPAHHOM S3BIKE B YETKO
CTPYKTYPHPOBAHHBIX CHTYAIIHSIX U Oecesax.

CTymeHT MOXKET TOCTOSHHO  KOHTPOJIMPOBATh TPAMMATHUECKHUH  CTPOH
CIO)KHOH  peYd;  TIOCTOSHHO  TOAACPKMUBAaTh  BBICOKMH  ypPOBEHb
rpaMMaTHYECKOH MPaBHILHOCTH, OIIMOKHA BCTPEYAIOTCS PEKO U OHH TOYTH
He3aMeTHBL.

CTyJeHT NMpaBWIBHO HCTIONB3YeT JIEKCHKY ¢ HE3HAUMTEIbHBIMH CITyJaiHBIMU
HETOYHOCTSIMH, HO 0€3 rpyObIX JIEKCHYECKHX OLINOOK.

CTyIeHT MOXKET BBIpaXXaThCs OBICTPO M CIIOHTAHHO, IOYTH CBOOOHO. JlenaTs
nay3bl TOJILKO JUTSl YTOUHEHHS! HYXKHBIX CJIOB, YTOOBI BBIPA3UTh CBOM MBICIIH,
WITH TIOI00paTh COOTBETCTBYIOIIMI IPUMEDP UITH OOBSICHEHHE.

CryneHT MOXeT CBOOOJHO [aBaTh YETKUE, CBSI3HBIC, IOATOTOBJICHHBIC,
3anoMUHaromuecs onucanus. [1naBHas, cBsi3Hast ycTHast peds.

CryneHT JeMOHCTPUPYET OTHOCHTENBHO BBICOKUN YPOBEHb IpaMMaTHYECKOM
npaswibHOCTH. He coBepiaeT ommoky, Beayye K HEHOHUMAaHHIO.
Jlexcryeckast paBUILHOCTD BBICOKA, XOTSI CITy4YalOTCsl HEKOTOPhIE OLIMOKU U
HEeTPaBUIBHBIA BEIOOD CIIOB, OAHAKO, 3TO HE MEIIAET OOIICHHUIO.

CTYILCHT MOKCT BbBICKa3bIBaTbCAd CIOHTAHHO, IMPOABIAA 3HAYUTCIBHYIO
CKOPOCTb W JIETKOCTh BBIPQKEHUSI MBICIH. MOXKET NpOAyLHpOBAaTh YacTH
BBICKa3bIBaHMSI B JOCTATOYHO POBHOM TEMIIE, XOTSI MOXKET COMHEBAThCS IPH
BBIOOPE CTPYKTYP ¥ BHIPRKECHUIA.

CTyzneHT MOXKET JOBOJIBHO CBOOOIHO aBaTh MPOCTHIE OCHOBHBIE OIHMCAHUS
00BEKTOB OMM3KHX K c(hepe CBOMX MHTEpecoB. MOXKET AeTaIbHO PaccKas3aTh O
CBOMX BIIEYATIICHHSIX

CTyzmeHT NpaBWIBHO YHOTPEOJSIET HEKOTOpbIE MPOCThIE CTPYKTYPHI, HO
CHCTEMaTUYECKH COBEpIIaeT rpyOble OMIMOKM: MyTaeT BpeMeHa, 3a0BbIBaeT O
COIJIaCOBAHHH; HO MOJHOCTBIO MOHSTHO, YTO OH/OHA CTPEMUTCS! BBICKA3aTh.
CryneHT OOHapy>KMBaeT COOTBETCTBYIOLIMH KOHTPOJIb  3JIEMEHTApHOM
JIEKCHUKH, HO BCTpedaloTcsi rpyOble OmHMOKM mpu (hopMyaupoBaHuM Oolee
CJIOKHOM MBICIIM WJIM TIPY BCTPEUE C HE3HAKOMBIMU TEMAMH U CUTYALIUSMH.
CTymeHT MOXET  BBICKAa3bIBaThCS  ITOHSATHO,  OCTAHABIMBASCH IS
TpaMMaTHYECKOTO M JIEKCHUECKOTO IUIAHWPOBAHUS BBICKA3bIBAHMA. MOKeET
OTHOCUTEJIFHO ~ JIETKO CTPOMTh (pa3bl Ha 3HAKOMBIE TEMBI IS
KpPaTKOBPEMEHHOTO OOIIeHWs, He oOpamas BHAMAHHS Ha 3aMETHYIO
HEYBEPEHHOCTb.

CTyZIeHT MOXET COCTaBIISATH IPOCTHIE, MPEUMYIIECTBEHHO H30JMPOBaHHBIC
(pa3sbl 10 U3yYEHHOH TeMaTHKE.

CTyIeHT NeMOHCTPUPYET OIPaHWYEHHBIM KOHTPOJIb HEKOTOPBIX MPOCTHIX
rpaMMaTHYECKUX CTPYKTYp H TpeyiokeHuH, (pa3 ¥ BbIpRKEHUH W3
YCBOEHHOH ITPOTPaMMBI.




CTyIeHT MOXKET KOHTPOJIMPOBATh Y3KYIO JIEKCHYECKYIO TEMATHKY, CBSI3aHHYIO
C TEMOM U3yUYEeHHUSL.

MokeT uCHoNb30BaTh OuYCHb KOPOTKHE, HM30JMPOBAaHHBIC, 3apaHee
TIOATOTOBJIEHHBIE CTPYKTYPHI, C MHO)KECTBEHHBIMH TIay3aMHd ISl momdopa

CITI0COOOB BBIPAXKCHUA, aPTUKYJIAINN HE3HAKOMBIX CJIOB U HCHp&BJ'IGHPIfI.

YcTHOE THAJIOTrHYECKOEe BbICKA3bIBAHNE

Tunosble 3a1aHus 11l MOATOTOBKH YCTHBIX IMAJTOTHYE€CKHUX BbICKA3bIBAHUI
o AucuuIuinHe « MHOCTPAHHBIN A3BIKY» (AHTJIMHCKHH)

Discuss the following questions in mini-groups and present your ideas to the class.
1) What is money?

2) What is your attitude to money?

3) What is your favorite way of spending money?

4) Do you think it is necessary to put money aside?

5) How do you usually pay for things you buy?

6) Can you consider yourself as a big money spender, a successful investor or a
person who is careful with money?

7) Would you like to take a credit? Why?

8) Does the lack of money spoil your mood seriously?

9) Do you always know how much money you have got in your pocket?

10) What should people do to be good money spenders?

11) Can the lack of money ruin the family life?

12) What would you do if you won a lot of money?

13) If a man is short of money at the moment, should a woman pay for him?

Discuss the following situation and present your own point of view.
You are the top manager of a large company. What are you in charge of? What skills and
abilities helped you to acquire such an important position? Explain the significance of the

position you head.

Kputepnun u mikana OLieHUBaHUS IO OLIEHOYHOMY CPEACTBY

«YCTHOC THAJIOTHYCCKOC BBICKA3LIBAHUC))

[IIkana oreHUBaHUI
(nHTEpBaN OaIIIOB)

Kpurepuit oiennBanus

5

CrtyneHT MOXeT BecTH Oecely Ha MHTETPUPOBAHHBIE TEMBbI, Pa3BHBAasl OTACIbHBIC
MOJIOKEHUSI U 3aBepiuasl JOTMYHBIMU BBIBOAAMHU. CTYyIEHT MOXKET MPEACTaBIAThH
CIIO)KHBIE TEMBI, MOXET CBOOOJHO OOMmIaThCs HA WHOCTPAHHOM S3BIKE B YETKO
CTPYKTYpHUPOBAaHHBIX CHTyamusix U Oecemax. CTYIOEHT MOXET IOCTOSHHO
KOHTPOJINPOBATh  TPaMMAaTUYECKUI  CTPOM  CIOKHOM  peud;  TOCTOSHHO
MOAAEPKUBATh BBICOKHHA YpOBEHb TI'pPaMMaTHYECKOW NPaBUIBHOCTH, OLINOKH
BCTPEYAIOTCS PEAKO U OHU TIOYTH HE3aMETHBI.

CTyaeHT MOKeT CBOOOJHO pearupoBaTh Ha YETKO C(HOpMYyIHMPOBAHHBIE BOIPOCHL.
Ces3Hast yctHast pedb. CTymeHT [IeMOHCTPHpPYET JOCTaTOYHBIH YPOBEHBb
rpaMMaTHYecKoil mpaBmwibHOCTH. He coBepmaer ommOku, Bexymue K
HENIOHUMAaHUIO.

CrTyneHT MOXET JaBaTh IIPOCTBIE OTBETHI Ha IMOCTABJIEHHBIE BONPOCHL. CTyAEHT
MPABUJIBHO YIIOTPEOISAET HEKOTOPHIE MPOCTHIE CTPYKTYPBI, HO CHCTEMATHYECKH
coBepmaer rpyOble OMIMOKHM: TMyTaeT BpeMeHa, 3a0bIBA€T O COINIACOBAaHUM, HO




IIOJIHOCTBIO ITIOHATHO, YTO OH/OHA CTPCMUTCA BbICKA3aTh.

2 CTymeHT MOXeT [aBaTh OTBETHl HCIOJNB3Ysl TPOCTbIE, IPEUMYIIECTBEHHO
M30JIMPOBaHHBIE (pa3bl TO W3y4eHHOH Temarnke. CTyHeHT HEMOHCTPUPYET
OTPAaHUYCHHBIH KOHTPOJh HEKOTOPBIX MPOCTHIX TIPAMMATHUYECKUX CTPYKTYp U
MpeI0XKeHw, hpa3 v BEIpaKEHUH U3 YCBOSHHON MPOTrpaMMEl.

TBOp‘IeCK()e 3alaHUC
Tunosble 32JaHUA 1JIA MOATOTOBKHA TBOPYECKOI0 3aJaHUSl M0 AUCHUILJIMHE
«HOCTPAHHBIN A3BIK» (AHTJINIACKHM):
1. Work in pairs. Role play either the general manager or the consultant.
General Manager:
You feel the company is not doing well. It might be a good idea to have a
consultation with an expert. Meet the consultant and ask for help.
Consultant:
You are going to meet the general manager of a company that is experiencing some
problems at the moment.
Question the general manager and suggest possible solutions

2. Think of a famous political or business leader. What qualities best describe him
or her? In your view, which of the qualities does he or she lack?

Top leadership qualities. He or she is ...

calm, honest, enthusiastic, able to take risks, confident, caring, knowledgeable,
inspiring, a good listener, fair minded, persuasive, able to delegate, a good
communicator

Kpurepnun u mkana OLieHUBaHUS IO OLIEHOYHOMY CPEACTBY

«TBOPUYCCKOC 3aIaHHCH
[xana OLICHUBAHUs Kputepuii onlenuBanus

(nHTEpBaN OAIIIOB)

5 TBopueckoe 3ajaHue TMPENCTAaBICHO Ha BBHICOKOM YpOBHE (CTYACHT B
MOJTHOM 00BbEeMe OCBETHJI pPacCMaTpUBAaEMyl0 NpPOOJIEMAaTHKy, HpPUBEI
apryMeHTbl B TIOJIb3y CBOMX CyxaeHud u T.1.). OdopmieHo B
COOTBETCTBHH C TPEOOBAHUSIMH MPEIBSIBISIEMBIMU K TAHHOMY BUIY padoT.

4 TBopueckoe 3a1aHue TPEACTABICHO HA CPETHEM YPOBHE (CTYJEHT B I[EJIOM
OCBETHJI PacCMaTpUBAaEMyI0 MPOOJIEMATUKY, IPHUBEN apryMEHTHI B MOJb3Y
CBOMX CyXJAeHHMH u T.1.). B odopmieHnn pomymeHsl HEKOTOpHIE
HETOYHOCTH B COOTBETCTBHH C TpPEOOBaHMSMH, MPEIbSBISEMBIMA K
JaHHOMY BHIY paloT.

3 TBopueckoe 3amanne MPEACTABICHO HA HU3KOM YPOBHE (CTYACHT OIYCTHII
CYIIIECTBEHHBIE HETOYHOCTH, M3JIOKHJI MaTEpHal C OMMOKaMu H T.I.). B
o(OopMIIEHUU JOMNYIIEHBI OIMMOKA B COOTBETCTBHH C TPEeOOBAaHHUSIMH,
MPEIbSABISIEMBIMH K JAHHOMY BHUy PaOoT.

2 TBopueckoe 3agaHue IPEJCTABICHO HAa HEYJIOBJIETBOPUTEIILHOM YPOBHE
WM HE TpecTaBleH (CTYJICHT HE TOTOB, HE BBITIOIHII 33/1aHUE U T.I1.)




Tunosbie 3aIaHMA 1JIA ITPOCMOTPOBOI0O YTCHUA

no aucuuIuinie «MHOCTPAHHDBIN A3BIKY» (AHTJIMHCKIH)
Look through the text and define if there is the information below in it.
1) crucial feature of money;
2) money as the medium of exchange;
3) types of economic systems;
4) trading in barter economy;
5) money as a standard of deferred payment.

MARKETING STRATEGIES
Money and its Functions. Although the crucial feature of money is its
acceptance as the means of payment or medium of exchange, money has other
functions. It serves as a standard of value, a unit of account, a store of value and as a
standard of deferred payment. We discuss each of the functions of money in turn.

The Medium of Exchange. Money, the medium of exchange, is used in one-
half of almost all exchange. Workers exchange labour services for money. People
buy and sell goods in exchange for money. We accept money not to consume it
directly but because it can subsequently be used to buy things we do wish to
consume. Money is the medium through, which people exchange goods and
services.

A barter economy has no medium of exchange. Goods are traded directly or
swapped/or other goods. In a barter economy, the seller and the buyer each must
want something the other has to offer. Each person is simultaneously a seller and a
buyer. In order to see a film, you must hand over in exchange a good or service that
the cinema manager wants. There has to be a double coincidence of wants. You
have to find a cinema where the manager wants what you have to offer in exchange.

Trading is very expensive in a barter economy. People must spend a lot of time
and effort finding others with whom they can make mutually satisfactory swaps.
Since time and effort are scarce resources, a barter economy is wasteful. The use of
money — any commodity generally accepted in payment for goods, services, and
debts — makes the trading process simpler and more efficient.

Other Functions of Money. Money can also serve as a standard of value.
Society considers it convenient to use a monetary unit to determine relative costs of
different goods and services. In this function money appears as the unit of account,
is the unit in which prices are quoted and accounts arc kept.

In Russia prices are quoted in roubles; in Britain, in pounds sterling; in the
USA, in US dollars; in France, in French francs. It is usually convenient to use the
units in which the medium of exchange is measured as the unit of account as well.
However there are exceptions. During the rapid German inflation of 1922 — 1923
when prices in marks were changing very quickly, German shopkeepers found it
more convenient to use dollars as the unit of account. Prices were quoted in dollars
even though payment was made in marks, the German medium of exchange.

Money is a store of value because it can be used to make purchases in the
future. To be accepted in exchange, money has to be a store of value. Nobody would
accept money as payment for goods supplied today if the money was going to be



worthless when they tried to buy goods with it tomorrow. But money is neither the
only nor necessarily the best store of value. Houses, stamp collections, and interest-
bearing bank accounts all serve as stores of value. Since money pays no interest and
its real purchasing power is eroded by inflation, there are almost certainly better
ways to store value.

Finally, money serves as a standard of deferred payment or a unit of account
over time. When you borrow, the amount to be repaid next year is measured in
pounds ster ling or in some other hard currency. Although convenient, this is not an
essential function of money.

Different Kinds of Money. In prisoner-of-war camps, cigarettes served as
money. In the 19th century money was mainly gold and silver coins. These are
examples of commodity money, ordinary goods with industrial uses (gold) and
consumption uses (cigarettes), which also serve as a medium of exchange. To use a
commodity money, society must either cut back on other uses of that commodity or
devote scarce resources to producing additional quantities of the commodity. But
there are less expensive ways for society to produce money.

A token money is a means of payment whose value or purchasing power as
money greatly exceeds its cost of production or value in uses other than as money.

The essential condition for the survival of token money is the restriction of the
right to supply it. Private production is illegal.

An 10U money is a medium of exchange based on the debt of a private firm or
individual. A bank deposit is IOU money because it is a debt of the bank. When you
have a bank deposit the bank owes you money. You can write a cheque to yourself
or a third party and the bank is obliged to pay whenever the cheque is presented.
Bank deposits are a medium of exchange because they are generally accepted as
payment.

Kpurepun u mikana OLieHUBaHUS 11O OLIEHOYHOMY CPEACTBY

«IIPOCMOTPOBOC YTCHHUL
[xana OLICHUBAHUs Kputepuii onenuBanus

(nHTEpBaN OAIIIOB)

5 CTy,Z[eHT C JICTKOCTBIO OIpeACIsaeT COACPKUT JIM TCKCT H606X0)1PIMYI-0
I/IH(i)OpMaLII/IIO. Tekct cuurTaercs INOHATBIM, €CJIM CTYACHT IPaBHUIIBHO
3a4TCHO onpeacinji €ro OCHOBHOC COACPKaHUC U OCHOBHYIO HACKO: TO €CTb
OTBCTHUJIM Ha BOIPOCHI O YEM I3TOT TCKCT U YTO aBTOP XOTCJI CKa3aTb CBOMM

COYHMHCHHUEM.

4 Jnst  ompeneneHust HeoOXOAMMOW WHGOpPMAIMK CTYACHTY TpeOyercs
ompeneneHHoe Bpems. CTyAEHT TepsieTcsl MpH OIpeJelieHHd OCHOBHOTO
3a4TCHO COJICpPKaHUsl TEKCTa, HO UCIIOIB3ys KIIOYEBBIE CIIOBA JIETKO CHPABISETCS C

3amavuei.

3 CTyzneHT ¢ TpyJIOM OIpeaeseT OCHOBHYIO el Tekcta. HeoOxommmas

I/IH(I)OpMaLII/IH MOKET OBITh M3BIIEUYEHA TOJBKO IIOCIE MHOT OKpaTHOTr'o

3a4TCHO IIPOYTEHUS U IIEPEBO/Ia TEKCTA Ha POIHOM SI3BIK.

2 CryzneHT HecnmocoOeH CaMOCTOSITENBbHO ONPENEINTh OCHOBHYIO HJIEH0
TekcTa. HeoOxomumas mH(bopMatys MoOKeT ObITh U3BJIEYCHA TOJBKO MOCTe




HEC 3a4TCHO OTBCTA Ha HABOAAIIUC BOIPOCHI.

TumnoBble 3a1aHusl 1JIsI KOHTPOJIbHON padoThI
no aucuuIuinie «MHOCTPpaAHHBIN A3BIK» (AHTVIMUCKUH) VISl CTYAEHTOB 32049HOMI
(hopmbI 00yUeHUsT

1. Ilepenummre M1 TUCEMEHHO NMEPEBEAUTE TEKCT HA POJHOM S3BIK.

KEY TRAITS OF A SUCCESSFUL LEADER

The increasing rate of change in the business environment is a major factor in
this new emphasis on leadership. The new leaders of tomorrow are visionaries. They
are both learners and teachers. Not only do they foresee important changes in
society, but they also have high ethical qualities and work to build integrity in their
organizations.

The list of characteristics can be used for developmental purposes to help managers
gain insight and develop their leadership skills. The traits of an effective leader
include the following:

1) Emotional stability. Good leaders must be able to tolerate frustration and
stress. Overall, they must be well adjusted and have the psychological maturity to
deal with any arising problem.

1) Dominance. Leaders are competitive and decisive and usually enjoy
overcoming obstacles. Overall, they are assertive in their thinking style as well as
their attitude in dealing with others.

2) Enthusiasm. Leaders are usually seen as active, expressive, and energetic.
They are often very optimistic and open to change. Overall, they are generally quick
and alert and tend to be uninhibited.

3) Conscientiousness. Leaders are often dominated by a sense of duty and
tend to be very exacting in character. They usually have a very high standard of
excellence and an inward desire to do one's best. They also have a need for order
and tend to be very self-disciplined.

4) Social boldness. Leaders tend to be spontaneous risk takers. They are
usually socially aggressive and generally thick skinned. Nevertheless, they are
responsive to others and have high emotional stamina.

5) Practicality. Good leaders are practical, logical, and to the point. They tend
to be low in sentimental attachments, and comfortable with criticism. They are
usually insensitive to hardship and are very poised.



6) Self-assurance. Self confidence and resilience are common traits among
leaders. They tend to be free of guilt and have little or no need for approval. They
are generally secure and free from guilt and are usually unaffected by prior mistakes
or failures.

7) Prudence. Leaders were found to be controlled and very precise. What you
need to become a successful leader in their social interactions. Over all, they are
very protective of their integrity and reputation and consequently tend to be aware
of what happens. They are careful and abundant in foresight. They make decisions
and come to specific actions only after considering everything. Leaders of today
have to be able to motivate others and lead them in new directions.

8) High energy. Long hours and some travel are usually a prerequisite for
leadership positions, especially as your company grows.

9) Intuitiveness. Rapid changes in the world today combined with information
overload result in an inability to “know” everything. In fact, more and more leaders
are using their intuition and trusting it when making decisions.

10) Maturity. To be a good leader, personal power and recognition must be
secondary to the development of your employees.

11) Team orientation. Business leaders today put a strong emphasis on team
work. Instead of promoting an adult/child relationship with their employees, leaders
create an adult relationship.

12) Empathy. Being able to “put yourself in the other person's shoes” is a key
trait of leaders today. Without empathy, you can't build trust. And without trust, you
will never be able to get the best effort from your employees.

13) Charisma. People usually perceive leaders as special people. Charisma
plays a large part in this perception. Leaders who have charisma are able to arouse
strong emotions in their employees. Such leaders motivate employees to reach
toward a future goal by tying the goal to substantial personal rewards and values.
Overall, leaders are larger than life in many ways. Personal traits play a major role
in determining who will and who will not be able to lead others. However, it's
important to remember that people are forever learning and changing.

Leaders are rarely born. Circumstances and persistence are major components
in the developmental process of any leader. So if your goal is to become a leader,
work on developing those areas of your personality that you feel are not up to
“leader standard”.

2. TlucbMEHHO OTBETHTE HA BOTIPOCHI.

1) What is one of the main factors in the business environment on leadership?

2) What traits characterize an effective leader?

3) How does charisma help leaders in building business relations with their
employees?

4) What personality traits should have leaders to convince employees that their
vision is worth following?

5) What do business leaders today put a strong emphasis on?

6) What helps to get the best effort from your employees and build trust?

3. IlepenummTe U nepeBeAUTE MPEIOKEHUST HAa pycckuil s3bIK. [loguepkHute u
YKOKHUTE BUJOBPEMEHHYIO (hOPMY CKa3yeMoro.



1) Our fax number has changed today.

2) We have just lowered our prices.

3) The government announced a decrease in corporation tax yesterday.

4) He has been vice-president for 10 years.

5) Our budget has been already cut.

6) Efforts are being made to reduce the prices by 10% now.

1) Nowadays all the clients of the bank are provided for a financial advisory
service.

4. IlepenummuTe M TEPEBEOUTE MPEUIOKEHUS HA pyccKuid s3bIK. OOpaTuTe
BHUMAHHC Ha ICPCBOJ MOAAJIBHBIX IJIAIr0JIOB. HOI[‘-IepKHI/ITe N YKAKUTC 3HAYCHUC
MOJAJIbHOI'O IJiaroJja.

1. You will not be able to take part in this serious sport competition until you master
good skills.

2. The engineers of our Ministry must know foreign languages to do business with
foreign firms.

3. We are to ship the goods in May.

4. You should always keep receipts when you buy clothes.

5. Sorry to bother you, Mr. Smith. May | have a day-off tomorrow?

5. Ilepenummre W TNEpEeBEAUTE MPEMIOKEHUS Ha pycckui s3blk. OOparure
BHUMAHHC Ha IICPCBOJ ITPUJIAraTCIIbHBIX. HOI[‘IepKHI/IT € MMPpUJIAraTCJIbHOC N YKAXXUTC
CTCIICHb (HOJ’IO)KI/ITCJ'IBHEUI, CpaBHUTCJIbHA, HpeBOCXOI[HaSI).

1. The theory of professor Petrov is more complicated than that of professor Ivanov.
2. The clearer the definition of a task the easier the decision.

3. Then engineering solution should be the simplest and the most efficient.

4. Engineers have to know the best and the most economical materials to use.

5. New equipment is not so complicated as the old one.

Kpurepuu u mikana OeHUBAHUSA 110 OLIEHOYHOMY CPEACTBY
«KOHTPOJIbHAs paboTa

Ixana OLICHUBAHUsA Kputepuii onenuBanus
(uHTEpBaN OAJIIOB)

5 KontponbHas paboTa BBIIIOTHEHA Ha BEICOKOM YPOBHE (TIpaBHIIbHbBIE
otBeThI Aanbl Ha 90-100% Bompocos/3amay)

4 KontponbHas paboTa BBIIOJIHEHA HA CPETHEM YPOBHE (IIpaBUIIbHEIC
OTBETHI AaHbI HA 75-89% Bompocos/3anay)

3 KontponbHas paboTta BIITONIHEHA HA HU3KOM YPOBHE (TIPaBHIIbHBIE OTBETHI
nanbl Ha 50-74% Bompocos/3aaay)

2 KonTponbHas paboTa BINOIIHEHA HA HEYTOBIETBOPUTETEHOM YPOBHE
(mpaBUIIBLHBIE OTBETHI 1aHBI MeHee uyeM Ha 50%)




Tunosble 3a1aHNUA 1J15 MPOBEAEHUS POMEKYTOYHOT0 KOHTPOJIA (32a4€T)
no AucuuIuIinHe « MHOCTPaHHBINA SA3BIK» (AHTJIHACKHU):

1. Read and translate the text in writing.

MICROECONOMICS AND MACROECONOMICS

Economics is concerned with the well-being of all people, including those with
jobs and those without jobs, as well as those with high incomes and those with low
incomes. Economics acknowledges that production of useful goods and services can
create problems of environmental pollution. It explores the question of how
investing in education helps to develop workers’ skills. It probes questions like how
to tell when big businesses or big labor unions are operating in a way that benefits
society as a whole and when they are operating in a way that benefits their owners
or members at the expense of others. It looks at how government spending, taxes,
and regulations affect decisions about production and consumption. It should be
clear by now that economics covers a lot of ground. That ground can be divided into
two parts: Microeconomics focuses on the actions of individual agents within the
economy, like households, workers, and businesses; Macroeconomics looks at the
economy as a whole. It focuses on broad issues such as growth of production, the
number of unemployed people, the inflationary increase in prices, government
deficits, and levels of exports and imports. Microeconomics and macroeconomics
are not separate subjects, but rather complementary perspectives on the overall
subject of the economy.

An economy’s macroeconomic health can be defined by a number of goals:
growth in the standard of living, low unemployment, and low inflation, to name the
most important. How can macroeconomic policy be used to pursue these goals?
Monetary policy, which involves policies that affect bank lending, interest rates, and
financial capital markets, is conducted by a nation’s central bank. Fiscal policy,
which involves government spending and taxes, is determined by a nation’s
legislative body. The executive branch originates the federal budget. These are the
main tools the government has to work with.

Microeconomics and macroeconomics are two different perspectives on the
economy. The microeconomic perspective focuses on parts of the economy:
individuals, firms, and industries. The macroeconomic perspective looks at the
economy as a whole, focusing on goals like growth in the standard of living,
unemployment, and inflation. Macroeconomics has two types of policies for
pursuing these goals: monetary policy and fiscal policy.

2. Choose the right variant

1) We know ... his own business 2 years ago.

a) his to have started b) him to have started c) him to start d) him to be starting

2) HecoMHEHHO, KOHTPAKT OyIeT MOAMKUCAH 3aBTPa.

a)The contract is sure to be signed tomorrow. b) The contract is likely to sign
tomorrow c) The contract is sure to have been signed tomorrow.

3) The instructor made the sportsmen ... their training.

a)to continue b) continue c) continuing



4) We would like ... our trade contacts with a number of firms.

a)improving b) to improve c) improve d) improved

5) We are interested in ... our trade contacts with a number of firms.

a)improve b) improving c) to improve d) improved

6) DTH MalIMHBI CTOMT YKIIOHUPOBATh.

a)The machines are worth exhibiting. b) The machines are worth to exhibit. c) The
machines are worth to exhibiting.

7) If you walk into the road without looking, you risk ... down by a car.

a)to knock b) knocking c) being knocked d) to be knocked

8) He promised (discuss) the situation as soon as possible.

a)to discuss b) discussing c) discuss

9) To, 94TO OH MPOBEJI ATOT IKCIIEPUMEHT, SBIISICTCS U3BECTHBIM (DAKTOM.

a)His having made this experiment is a known fact. b) Him having made this
experiment is a known fact. ¢) He made

10) BBeieHHBIC METOIbI TIOJYYHIIN BCEOOIIIEe TPU3HAHNUE.

a) The introduced methods received general recognition. b) The introducing
methods received general recognition. ¢) The methods to introduce received general
recognition.

3. Match the words with their synonyms.
1 enterprise 2 competitor 3 to take over 4 output 5 scarcity 6 recession 7 markup
a)extra charge b) goods c) shortage d) decline e) to win f) rival g) firm

4. Match the words with their antonyms.
1 domestic 2 retailer 3 to improve 4 fake 5 margin 6 partnership 7 advantage
a)original b) foreign c) to deteriorate d) sole trader e) drawback f) loss Q)

wholesaler

5. Insert the appropriate word.

1) A company which sells more of a particular type of product than its competitors.
a)Trend setter b) multinational c¢) market leader

2) A market in which there are too many suppliers producing similar products.
a)saturated market b) buyers’ market ¢) heavy market

3) Providing money to cultural or sporting activities in exchange for advertising
rights.

Kpurepnun u mikana OLieHUBAHUS IO OLIEHOYHOMY CPEACTBY
IPOMEKYTOUYHBII KOHTPOJIb (3a4€eT)

IIxana OLCHHUBaHUA XapaKTepI/ICTI/IKa 3HAaHUSA NIpEeAMETa U OTBCTOB

CrymeHt Ti1yOOKO M B TOJHOM OOBEME BIaJEeT NPOrPaMMHBIM
MaTepuaioM. ['paMOTHO, HMCUEPIBIBAIOIIE W JIOTMYHO €ro H3JIaraerT B
YCTHOW WM MUChbMeHHOH (opme. [Ipu 3TOM 3HaeT pPEeKOMEHJIOBAHHYIO
3a4TCHO JUTEpaTypy, NPOSIBIAET TBOPUECKUHA MOJXOA B

OTBETaX Ha BOIPOCHI W TPABHIHLHO OOOCHOBBIBAET MPUHSTHIE PEUICHUS,
XOpOLIO BIAACET YMEHUSAMU U  HABBIKAMM IIPU  BBIIOJHEHUU

MPAKTUYCCKUX 3a1a4.




CTyneHT 3HaeT mporpaMMHBIA MaTepuaj, IPaMOTHO U MO CYTH M3JIaraet
€ro B YCTHONH WM THCHBMEHHOW (opme, IOIycKas HE3HAYHTEIILHBIC
3a4TEHO HETOYHOCTH B YTBEPXKICHUSIX, TPAKTOBKAX, OMPEICICHUIX U KaTETOPUIX
WIH HEe3HaynTelnbHOe KommdyecTBo ommbok. Ilpm sTomM Brageer
HEOOXOJMMBIMH YMEHUAMH ¥ HAaBBIKAMH TIPY BBITOJHEHUH PAKTHYECKUX
3ajad.

CTyzmeHT 3HaeT TOJBKO OCHOBHOM NPOTPaMMHBIM MaTepHall, IOIyCKaeT
3a4TEHO HETOYHOCTH, HEIOCTATOYHO YETKHE (hOpMyIHPOBKH,
HETOCIIEI0BaTEeIbHOCTE B OTBETAX, W3JaraéMblX B YCTHOW WJIH
nuckMeHHOH (opme. [lpm 3TOM HETOCTaTOYHO BIIAAEET YMCHUSMH H
HaBbIKAaMHU TPU BBINOJHEHUH MNpakTHdeckux 3agad. [omyckaer mo 30%
OmMOOK B U3JIaracMbIX OTBETaX.

CryIeHT He 3HaeT 3HAaYMTEeNbHOW 4YacTH IporpaMMHOro marepuana. Ilpu
3TOM JIOMyCKaeT MPUHUUNUAIBHBIE OMMMOKM B JOKa3aTelbCTBaX, B
HE 3aYTECHO TPAKTOBKE IOHSITHH M KaTETOPHi, MPOSBISET HU3KYIO KyJIbTYpY 3HaHMH,
HE BJIAZCET OCHOBHBIMH YMEHHMSAMH M HaBbIKAMU IPU BBIIOJHEHUU
npakTuueckux 3agad. CTyJZeHT OTKas3blBaeTcsi OT OTBETOB Ha

JOTIOJTHUTEIIBbHBIE BOIIPOCHI.

TunoBble 3a1aHus 1JI POBeeHUS IPOMEKYTOYHOI0 KOHTPOJIsl (IK3aMeH) 10
aucauIuinHe « MHOCTPAHHBIN A3BIK» (AHTIIMHCKUIN)

IIpumep 3K3aMeHALMOHHOTO OHJIeTa

3K3AMEHAIIMOHHBIN BUJIET Ne 1

1. Read and translate the text in writing. Make a short summary of the text (5-7
sentences).

2. Grammar assignment (test).

3. Lexical assignment.

4. Speak on the following topic: My future speciality.

CARD 1
1. Read and translate the text in writing (1, 2, 3 paragraphs). Make a short summary
of the text (5-7 sentences).

ADVERTISING AND MARKETING IN THE FUTURE

Fundamental changes take place in many industrial societies. The main factors
are the following:

The raw materials cost increases. Shortages and the high cost of raw materials
produce an economic and moral pressure to avoid wastes.
Advertising and marketing men can expect rapid changes in a variety of markets and
industries. In energy, there will be a de crease in competitive advertising between
the various types. We will probably see a switch to more educational advertising for
coal, gas and electricity. Advertising campaigns will be directed towards eliminating
waste rather than increasing consumption. In consumer durables there will be a



move a way from planned obsolescence. Cars, for example, will be replaced every
five to ten years rather than every three. Total consumer expenditure will fall and
price will become an even more important factor, hi manufacturing, smaller
companies will be squeezed out of existing markets.

In packagings many products, like personal deodorants with their excessive use
of raw materials, will change or disappear as paper and aluminum shortages push up
the cost of packaging.

As advertising budgets are cut, advertising agencies themselves will be involved
even more into marketing and management consultancy. And in marketing,
manufacturers will demand quicker returns on less capital investment. Innovations
will be marketed much faster (and copied much faster by competitors). Brand life
cycles will be much shorter. Agencies will have to be much faster in their response
to marketing problems and work longer hours for less money.

2. Choose the right variant.
Lexical assignment
1. Choose the right variant.
1) To let someone else have the use of your money for a certain period of time, after
which it must be paid back, is ... .

a) to borrow b) to lend c) to credit
2) If you have borrowed money and you have to repay someone, you ... Money.
a) owe b) own c) lend

3) ...from suppliers allows purchasers to obtain products before paying for them.

a) Trade credit b) Long-term debt c) Debt financing d) Excess cash

4) A deadline when the corporation must repay all the money it has borrowed is
calleda ... .

a) debt financing b) maturity date c¢) Long-term debt

5) Short-term debt is any debt that will be repaid

a) within one month b) within one year c) in a period longer than one year

2. Translate the words in brackets.

1) Financial management means (3¢(dexkTHBHOE MPHOOPETECHHE W HCIOJIb30BAHHE
nener). 2) The (croumocts) Of capital depends on the risk associated with the company,
the prevailing level of (mpouentrbie craBku), and management’s (or6op) of funding
(Mexanm3msbl rHaHcHpoBanus). 3) The three major types of (kparkocpounsiii) debt
are (kommepueckuii kpeaur) from (mocrasmmku) allowing purchasers to obtain
products before paying for them, short-term commercial (3aiimebr), and (Bekcens).

3. Match the words with their synonyms.

lenterprise 2 competitor 3 to take over 4 output 5 scarcity 6 recession 7 markup
a)extra charge b) goods c) shortage d) decline e) to win f) rival g) firm

4. Choose the right variant.

1) The area of accounting concerned with preparing financial information for use by
managers within the organization is called ... .

a) financial accounting b) management accounting c¢) tax accounting

2) Accounting is the system a business uses ... .



a) to keep and examine money accounts a) to establish objectives and goals for the
organization and determine the best ways to achieve them c) to measure, interpret,
and communicate financial information to support internal and external decision
making
5. Translate the sentences.
1) B HeOmarompusaTHBIA TOJ KOMIIAHUS HCIOJB3YeT HaJW4YHbIC (QOHABI IS
BO3MCHICHUA TOPIOBBIX HJIM IMPOHU3BOACTBCHHBIX y6BITKOB. 2) OTtuét o JABUKCHUN
ACHCKHBIX CPCACTB IIOKA3bIBACT IIPUTOK B KOMIIAHWIO W OTTOK M3 KOMIIAHHH
HAJIMYHBIX IEHEXKHBIX CPEACTB MEXKAY AaTaMu OalaHCOBOTO OTYETA.
Grammar assignment
1. l'insist on ... the documents.
a)him examining b) his examining c) he examine d) he to examine
2. The terrorist was announced ... by his own bomb.
a)to have been killed b) to kill c) killing
3. After ... the matter in detail we decided to accept their suggestion.
a)discuss b) to discuss c) discussing d) discussed
4. VI3BEeCTHO, UTO PHIHOK ATOM CTPaHBI XapaKTEPUIYETCs CTAOUILHOCTBIO.
a)The market of this country is stable. b) The market of this country is known to be
stable. ¢) The market of this country known to be stable
5. He is proud of ... the first prize.
a)having won b) winning c¢) being won d) having been won
6. Let me the first ... you on your remarkable success.
a)to congratulate b) congratulating c¢) congratulate d) being congratulated
7. ... out all the words, I started to learn them.
a)having written b) writing c) being written d) having been written
8. We are interested in the goods ... by this factory.
a)produce b) to produce c) produced d) have been produced
9. We thought him ... in this scientific conference yesterday.
a)to take b) to be taking part ¢) to have been taking part d) to have taken part
10. They expected him ... director of a new automobile company.
a)to be appointing b) to have appointed c) to be appointed d) to have been
appointing
11. You may rely on ... .
a) me coming back b) my coming back c¢) | coming back
3. Speak on the following topic: My specialty. My future profession,
Kputepnun u mikana OLieHUBAHUS IO OLIEHOYHOMY CPEACTBY
MPOMEKYTOUYHBII KOHTPOJIb (3K3aMEH)

[IIxana onleHUBaHMS XapaKkTepUCTHKA 3HAHHS IPEAMETA U OTBETOB

CryzmeHT TayOOKO M B TIOJHOM OOBEME BJIaZeeT NPOrPaMMHBIM
MaTepuaaoM. [’ paMOTHO, MCUEPIBIBAIOLIE U JIOTMYHO €r0 M3JIaraeT B
YCTHOH minn nucbMeHHOU dopme. [Ipr 3TOM 3HAET peKOMEHIOBAHHYIO
oTINYHO (5) JUTEpaTypy, NPOSBIISAET TBOPUECKUHA MOJXOA B

OTBETax Ha BOIPOCH! ¥ IPABUIBHO OOOCHOBBIBACT MPUHSTHIE PELLICHHUS,
XOpOLIO BJIAJEET YMEHMSIMM W HABbIKAMHM IIPM  BBIIOJHEHHUH
MIPAaKTHUYECKHX 3a]1a4.




xoporuo (4)

CTyaeHT 3HaeT NporpaMMHBIN MaTepuali, TPaMOTHO U TI0 CYTH U3JIaraeT ero
B YCTHOW WITM MTUCBMEHHOU (hopMe, OIycKasi He3HAYUTENbHBIC HETOYHOCTH
B VTBEPXKJCHUSAX, TPAKTOBKAX, OIPEICICHUAX ¢ KATCTOPUSIX WM
HE3HAYUTEIHHOE KOJIMUYECTBO OmmOOoK. [Ipu 3TOM BiajmeeT HEOOXOAUMBIMH
YMEHHSIMH ¥ HaBBIKAMH TIPH BBITIOJTHEHUY TPAKTUIECKIX 3a71ad.

yIOBIETBOPUTENHHO (3)

CTyzmeHT 3HaeT TOJBKO OCHOBHOW IIPOTPaMMHBIM MaTepHuai, MOIyCKaeT
HETOYHOCTH, HEIOCTATOYHO YETKUE (POPMYITUPOBKH, HETIOCIEIOBATEIHHOCTh
B OTBETaX, H3JaraeMplX B yYCTHOW WM MHCbMEHHOH ¢opme. IIpu sTomM
HEJOCTAaTOYHO BIIJCET YMEHUSMH M HaBBIKAMH TIIPH  BBIOJHEHUH
npaktudeckux 3agad. Jonyckaet 10 30% omuOoK B M3naraeéMplx OTBETax.

HEYIOBIETBOPUTENHHO (2)

CTyneHT He 3HAeT 3HAYMTENbHOW YacTH MporpamMmHoro marepuana. Ilpu
3TOM JOMYyCKaeT MPUHUUNUAIBHBIE OMIMOKKM B JIOKa3aTeNbCTBaX, B
TPAKTOBKE MOHATUN U KaTErOpUM, MPOSIBISET HU3KYIO KYJIbTYPY 3HAHUU, HE
BIaJieeT OCHOBHBIMH YMEHHSMH M HaBbIKAMH TP BBINOJHEHUH
MpakTHueckux  3amad. CTyIOeHT  OTKa3blBaeTcs OT OTBETOB  Ha
JIOTIOJTHUTENIbHBIE BOIIPOCHI.

JInct u3MeHeHu U NJOIIOJTHEHU N

Ne Buner nononaenui u JlaTta 1 HOMep pOoTOKOIa [Moamucs (¢ pacundpoBKOii)
W3MEHEHUI 3acemanus kadenpsl (kadenp), 3aBenyroliero kadenpoit
n/a Ha KOTOPOM OBLIN (3aBeayronux Kadeapamu)

PaccMOTpPEHBI 1 0T0OPEHBI
MU3MEHCHHUS U JOTIOTHEHUS




