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CTpykTypa U conep:KaHue TUCHUIINHBI

1. llesin v 3a1a4M JMCIHUIJIMHBI, €€ MeCTO B y4eOHOM Ipolecce

Leab u3ydeHusi TUCHUIIHHBI — CHOPMHUPOBATH MOHATHUS Y CTYJIEHTOB IO
npobiemMaTHKe nepeBojia 0QUIMAIbHO-AEIOBON JTUTEPATYPhl, IOMOYb UM OCBOUTH
JUHTBUCTUYECKUE M JIEKCUYECKHE OCOOEHHOCTH aHIVIMMCKOTO O(UIIMATIBHO-
JIEJIOBOTO S3bIKA, OBIAJETh AHIJIO-PYCCKUMU OTIMYHUSIMU B MIEPEBOAEC KOHKPETHOM
JIEJIOBOM JOKYMEHTAIlMM C TOYKH 3pEHUS TEPMUHOJOTMM U TPaMMaTHKH.
CTyneHThl JOJDKHBI  OBNAJETh TOHSATHSIMHU SI3bIKA M PEYM, BbIpabOTATh
HEOOXO/IUMbIE HABBIKM MPUMEHEHUS NPUOOPETEHHBIX TEOPETUYECKUX 3HAHUMH,
HEOOXOAMMBIX JJIs OymyIiei mpodecCuoOHATBHON MeATeTLHOCTH.

3agaun uM3ydyeHHsl JUCHUIJIMHBI — PACCMOTPCHHE HaWOOJee TUITUIHBIX
CUTyallMii, B KOTOPBIX JEUCTBHS TEPEBOJUMKOB CBS3aHBI C MPEOOpa3oBaHUEM
JEKCUYECKUX, TPAMMATUYECKUX WM CTUIMCTUYECKUX XapPAKTEPUCTUK HCXOIHBIX
€IMHUIl TEKCTOB; O3HAKOMJICHME C BO3MOXKHBIMU CIIOCOOaMH, CpPEACTBAMU U
MpueMaMu MpeoOpa3oBaHUs MCXOJAHBIX E€IUHUIl TEKCTOB (KOHKPETHU3AIWH,
reHepaIu3ali,  MOIYJSIUHU,  CMBICIOBOIO  Pa3BUTUA U LEJIOCTHOTO
NIEPEOCMBICIICHUS; KOMIIPECCUS, JIEKOMIIPECCHs; AHTOHUMHUYECKUN IEpPEeBO/I,
OMKCaTeNIbHbIN TMEPEeBOJI, MPUEM KOMIICHCAIIMH); BHIpAOOTKA YMEHUS OMNPEEsaTh
TaKue TUIHUYHBIC CUTYyallUM W TPUMEHATh Haubosiee 3(P(EKTUBHBIE MPUEMBI
npeoOpa3oBaHusi; O3HAKOMJIEHHE CO  CHEIUATU3UPOBAHHBIMU  SI3LIKOBBIMU
JaKyHaMU; Pa3BUTHE ONEPATUBHON MaMATH; Pa3BUTHE MEXaHU3Ma MEPEKITIOYCHUS
Ha JIPYyroil s3bIK; TPEHUPOBKA B PA3JIMYHBIX KOHTEKCTaxX HamOOJiee YaCTOTHBIX,
yHOTPEOUTENBbHBIX ~ MEPEBOMUYECKUX  COOTBETCTBUH €  IEJBIO  BBIPAOOTKHU
aBTOMATU3UPOBAHHOTO HAaBbIKA WX  HCMOJB30BAaHUS; pPa3BUTHE HABBIKOB
peIaKTUPOBaHUS W CaMOpEIaKTHUPOBAHUS; BbIpAaOOTKAa yMeHHUsI pedepupoBats U
AHHOTUPOBATb.

2. Mecto aucuumiauabl B cTpykType OOII BO.

Huctunmaa  «IlepeBon  oduiManbHO-IETOBOM JIUTEPATYphl  (AaHTIUHCKHIA
A3BIK)» OTHOCHUTCS K OO0S3aTeNbHBIM JUCIUIUIMHAM 4YacTH Y4YeOHOro IUIaHa,
dbopmMupyemMoil yuacTHUKaMH 00pa30BaTEeIbHBIX OTHOIIICHUH.

Conepxxanue  NUCUUIUIMHBI  SIBJISIETCS  JIOTHYECKUM  MPOJIOJIKEHUEM
COAEp X aHMUSl JTUCHUIUIMH  «JIEeKCHMKOJIOTMS TEepBOrO0 HMHOCTPAHHOTO  SI3BIKAY,
«TeopeTnueckas rpaMmaTHKa MEPBOTO sI3bIKa», «BBeAeHHE B CHELMAIBHOCTHY, U
CIYy>KUT OCHOBOM JUIsi OCBOEHUS AUCHMUIUIMH «OCHOBBI HAy4YHO-TIPAKTUYECKUX
UCCIIEIOBAHUM B OO0JACTU JIMHTBUCTUKH», TPOXOXKICHUS IPOU3BOJCTBEHHON U
MPETUTIIOMHON MPAKTUKY HAMTMCAHUS JTUTIJIOMHON pabOThI CIICIIHAIINCTA.

3. Tpeb6oBaHus Kk pe3yjbTaTaM OCBOEHHS COAEPKAHUS TUCUUIIIMHBI

Koa u HamMeHOBaHue NuaukaTopsbl [lepedyeHb MJIAHUPYEMBIX
KOMIIETeHIIUU MOCTHKEHHUI pe3yaibTaToOB
KOMIIETeHIUH (110
peasiuzyemoit
MUCIMIITIMHE)




OIIK-2

CIIOCOOHOCTh PUMEHSATH
CHCTEMY 3HAHUM O BUJAX,
MpueMax, CTpaTerusx,
TEXHOJIOTUSIX U

OIIK-2.1. leMoHCTpUpYET
Pa3IMYHBIX TIEPEBOAUECKHE
CTpaTEeTUH U TIPUEMBI

SHAET: TepmMuHonoruto
peIMETHOU 00J1acTH
TEKCTa IePEeBOJa, OCHOBBI
oO11el Teopru U MPAKTUKU
[epeBoia

YMEET: ycranaBinuBathb

CITIOCOOEH OCYILECTBIISITh
MEepeBO] TOKYMEHTOB C
MCII0JIb30BaHUEM
1a0JI0HOB, ODOPMIISTH
TEKCT IIEpeBOa B
COOTBETCTBHH C
TpeOOBaHUAMU, OPOPMIISTH
TEKCT JJI1 HOTapHAJIbHOTO
3aBEepEHUS;
OpUEHTHPOBATHCS B
HOPMAaTHUBHO-TIPABOBBIX
aKTax

KJ1acCU(UKAIUIO TUTIOB
TEKCTa B paMKax MX
BUJOBOM U KaHPOBO-
CTHJICBOU
nuddepenunany,
OCHOBHBIE MOJICITH
MEepPeBO/Ia U CIIOCOOBI
TTOCTHXKCHUSA
[EPEBOTUECKOMN
AKBUBAJICHTHOCTH TIPH
MepeBoJie APKyMEHTAIINHY;
TpeOOBaHMS K OPOPMIICHUIO
nepeBojia JOKYMEHTOB.

3aKOHOMEPHOCTSX
[IEpEBO/Ia, a TAKKE MPUYMHBI IEPEBOAUCCKUX
TpeOOBaHUAX, OIIMOOK M UCITPABIISATh UX
NpeIbIBISEMBIX K BJIAJEET: npenmerHou
[IepeBOaY. 00J1aCTBIO TEKCTOB B
00BEME, HEOOXOTUMOM JIJIST
OCYIIIECTBICHUS
KaueCTBEHHOI0 MEePEeBOIa
[1K-2 [1K-2.1 3naer 3Haet: Knaccudukaruio

THTIOB TEKCTA B paMKaX UX
BHJI0OBOM U dKaHPOBO-
CTHJICBOM

mud depennmanuu

OCHOBBI HOTAPUAIBHOTO
JIEJIONPOU3BOICTBA B YACTH,
KAaCaroLIencst
po¢heCCUOHAIBHOTO
nepeBojia

YMeeT: MpUMEHATH MpaBuiia
PEIaKTUPOBAHUS TEKCTa
repeBoIa

OdopmiisaTh TEKCT
nepeBoIa JIs
HOTApUAJTLHOTO 3aBEPCHMUSI,
0hOpPMIISITH TEKCT TIEpEBOAA
B COOTBETCTBUHU C
TpeOOBaHUSIMU

Brnaneer:

OcoOeHHOCTH TIepeBoIa
0(UIHATBHO-ISTTOBBIX

JTOKYMEHTOB

4. CTpyKTYpAa U cofep:KaHue TUCHUIINHBI

4.1. O0bem yueOHOM JUCHUMILINHBI U BUAbI Y4e0HO padoThI

Buna yue0OHoi1 padoThI

O0bem yacos (3 3a4.ej.)

Ounas ¢popma

O0mas yueOHasi Harpy3ka (Bcero)

108 3au.ex.

qucje:

O0s13aTe/IbHAS ayIMTOPHAA y4eOHast
HAIPY3Ka IMCUMILIMHBI (BCEro), B TOM

o1




Jlexuu 34

CeMHUHAPCKHUE 3aHSATHS

[IpakTHUeCKUE 3aHITHS 17

JlaGopaTopHbIe 3aHATHS

KypcoBas pabota (KypcoBoOH ITPOEKT)

Jlpyrue (hopMbI 1 METOIBI OPTaHU3AINN
obOpazoBarensHoOro [Iponiecca (pacuemno-
epaguueckue pabomol, UHOUBUOYATbHBLE
3adanus u m.n.

CamocrosTenbHas paboTta cTyAeHTa (BCEro) o7

CDopMa arTTeCraiun IK3aMECH

4.2. Conep:kaHue pa3aejioB IMCHUNIMHBI

Paznen 1. Business communication, its types and forms.

Tema 1.1. The notion of business communication.

Tema 1.2. Types and forms of business communication.

Tema 1.3. The main barriers to effective business communication.

Paznen 2. General forms of written business communication in English.

Indirect Speech.

Tema 2.1. Business correspondence.

Tema 2.2. Business letters as the instrument of business communication.

Tema 2.3. The main features of business writing style.

Tewma 2.4. Structural and graphic form of English Business letters.

Tema 2.5. Business letter layout.

Tema 2.6. The Letterhead.

Tema 2.6.1. The Inside Address.

Tema 2.6.2. The Date.

Tema 2.6.3. The Salutation.

Tema 2.6.4. The Body Text.

Tema 2.6.5. The Complimentary Close.

Tema 2.6.6. The Surname and the Signature.

Pa3nen 3. Translation peculiarities of business literature.

Tewma 3.1. Translation of business archaic words, set expressions, and clichés,
personal names.

Tema 3.2. Lexico-grammatical peculiarities of English business letters in
original and translation.

Tema 3.3. Semantical aspects of translation of business literature.

Tema 3.4. Translation of business abbreviation, international words.

Paznen 4. Formal and informal business conversations.

Tema 4.1. The features of formal and informal conversations.

Tema 4.2. The organization of negotiations.

Tema 4.3. Styles and forms of negotiations.

Tema 4.4. Business telephoning.

Tema 4.5. Negotiations.

Tema 4.6. Styles and forms of negotiations.



Tema 4.7. Business telephoning as a form of business communication.
Tema 4.8. The peculiarities of business telephoning.

4.3. Jlekuuu

Ne Ha3Banue TemMmbl O0bem yacoB

n/n (3au.em.)

Ounas ¢popma

1. Business communication, its types and forms. 5

2. |General forms of written business communication in 5
English.

3. [Translation of business archaic words, set expressions, and 5
clichés, personal names.

4. |Lexico-grammatical peculiarities of Enhlish business 5
letters in original and translation.

5. |Semantical aspects of translation of business literature. 5

6. [Translation of business abbreviation, international 5
words.

7. |[Formal and informal conversations. 4
HUroro: 34

4.4. IlpakTH4yecKue 3aHITUSA

Ne Ha3zBanue Tembl O0bem yacoB (3a4.ex.)
n/n Ounasn ¢opma
1. [The notion of business communication. Types and 3
forms of business communications.
2. Business correspondence. Business letters as the 2

instrument of business communication. The main
features of business writing style. Structural and
graphic form of English business letters. Business
letter layout. The Letterhead. The inside Address.
The Date. The Salutation. The Body Text. The
Complimentary Close. The Surname and the
Signature.

3. [Translation of archaic words, neologisms. 2

4. [Translation of clichés, proper names. 3

5. [Translation of set expressions, proverbs, sayings, 3
idioms.

6. [Translation of business abbreviations, international 2
words.

7. Neologisms. The features of formal and informal 2

conversations. The organization of negotiations.
Styles and forms of negotiations. Business
telephoning. Negotiations. Styles and forms of
negotiations. Business telephoning as a form of
business communication. The peculiarities of




business telephoning.

HUToro:

17

4.5. JIabopaTopHbie padoThbI He NPEAYCMOTPEHbI

4.6. CamocTosiTe/IbHAsA padoTa CTYA€HTOB

Ne
n/n

Ha3zBaunue TeMbI

Bung CPC

O0bem yacosB
(3au.en.)
Ounas ¢popma

Business communication, its types and
forms.

Iloaroroska k
MPAKTUYECKUM
3aHATHUSM, K
TEKyLIEMY U
MIPOMEKYTOUYHOMY
KOHTPOJIKO 3HAaHUU
Y YMECHUM.

9

General forms of written business
communication on English.

IloaroroBka k
MPAKTUYECKUM
3aHATUIM, K
TEKyIIEMY U
MIPOMEKYTOUHOMY
KOHTPOJIIO 3HAHUM
Y YMEHUH.

Translation of business archaic words, set
expressions, and clichés, personal names.

[ToaroroBka k
MPAKTUYECKUM
3aHATHUSIM, K
TEKyLIEMY U
MIPOMEKYTOUYHOMY
KOHTPOJIIO 3HAHUM
Y YMEHUM.

Lexico-grammatival peculiarities of
English business letters in original and
translation.

IToaroroska k
IIPAKTUYECKUM
3aHATUAM, K
TEKYIIEMY U
MIPOMEKYTOUHOMY
KOHTPOJIIO 3HAHUMU
U YMEHUM.

Semantical
aspects of
translation of
business
literature.

IloaroroBska k
MPAKTUYECKUM
3aHATHUSAM, K
TEKyLIEMY
MIPOMEKYTOUYHOMY
KOHTPOJIIO 3HAHUU
Y YMEHUM.

Translation of business abbreviation,

Iloaroroska k




international words. PAKTUYECKHM
3aHATHSAM, K
TEKYyIIEMY U

MIPOMEKYTOUHOMY
KOHTPOJIKO 3HAaHUU
Y YMCHUM.
7. [Formal and informal [ToaroroBka k 6
conversations. MPaKTUYCCKUM

3aHATHUAM, K
TEKYILIEMY U
MIPOMEKYTOUHOMY
KOHTPOJIO 3HAHUH
Y YMEHHUM.

Uroro: 57

4.7. KypcoBbie padoThl/mipoeKkThl 0 aucuuninne «IlepeBoa
opUIHMAILHO-1eJI0OBOM JTUTEPATYPbI» (AHIJIMIACKHIA SI3bIK) HE
MPeAnoJaralnTcs y4eOHbIM ILJIAHOM.

5. OOpa3oBarejibHbIE TEXHOJOTHH

C nenpto (opMHUpPOBaHUS U Pa3BUTH MPO(PECCHOHATBHBIX HaBBIKOB
oOyJaromuxcsi HE0OX0JMMO HCIOJIb30BaTh MHHOBALMOHHBIE OOpa3oBaTeNbHBIC
TEXHOJIOTMM TpU peau3aluy pPa3IMYHbIX BUJOB ayJUTOPHOM pabOThHl B
COUYETaHUH
BHeayuTopHO. Mcmonb3yemble 00pa3oBaTeibHblE TEXHOJOTMH W METOJBI
JOJDKHBI OBITh HAIpaBJICHbl Ha TOBBIIIEHWE KAauyecTBa IOJATOTOBKU IyTEM
pa3BUTUS Y OOy4YaroOlIUXCsl CIOCOOHOCTEH K CaMOOOpa30BaHUIO M HAIlEJCHBI Ha
AKTUBU3AILMIO U PEATU3allNI0 JTMYHOCTHOTO IOTEHIHAA.

[IpenogaBanme TUCIUTUIMHBI BEIETCS C MPUMEHEHHEM CIIEAYIONTNX BUIOB
0o0pa30BaTeNbHBIX TEXHOJIOTU:
¢ uHGOPMAIMOHHBIE TEXHOJIOTHUHU: UCTIOIB30BAHUE DIIEKTPOHHBIX
00pa30BaTeNbHBIX PECYPCOB MPHU MOJATOTOBKE K MPAKTUYECKUM
3aHATHUSAM.
e Pabora B kOMaH/€: COBMECTHAsI paboTa CTYAECHTOB B I'pYMIIE IIPU
BBITIOJTHEHUH TJOMAIITHUX 3a/laHuH.

Y4yeOHO-MeTOAMYECKOE U MH(POPMALIMOHHOE o0ecriedeHUue TUCIIMIIIMHBI
a) OCHOBHAas JiMTeparTypa:

1. Konapammua E.W., Anrimiickuii s3pIK. YdeOHOE MocoOue IMo JeI0BOM
koMmyHukauu / Konapammna E.W., Jlykuna A.A., Cepenuna M.U., Bunaukosa
O.A. - M.: IIpomereit, 2018. - 244 c. - ISBN 978-5-907003-05-7 - Tekcr:
anektpoHubt // OBC «KoncynpTanT cryaentax: [cait]. — URL:
http://www.studentlibrary.ru/book/ISBN9785907003057 — Pexum pocTtyma: 1o
MOJTHCKE.

2. Yepemuna B.b., /lenoBoii anrnuiickuii si3pik / Yepemuna B.b. — M.



http://www.studentlibrary.ru/book/ISBN9785907003057

OJIMHTA, 2016. — 150 c. — ISBN 978-5-9765-2664-8 — Tekct: neKTpOHHBIH //
OBC «KoHcynbpTanT CTyJICHTa»: [caliT]. — URL:
http://www.studentlibrary.ru/book/ISBN9785976526648.html — Pexum mgoctyma:
IO TIOJIITHCKE.

0) 10MOJIHUTEILHAS JIUTePaTypa:

1. EBcrokoBa T.B., Aurnuiickuii 361k / EBciokoBa T.B. — M.: ®JIMHTA,
2017. — 357 c. — ISBN 978-5-9765-0115-7 — Texkcr: anextponnsiii // bC
«KoHcynbpTaHT CTYy/ICHTa»: [caiiT]. — URL.:
http://www.studentlibrary.ru/book/ISBN9785976501157.html — Pexxum mocrymna:
O MOJIITUCKE.

B) METOAUYECKHE PEKOMEH AN

MeTtonnueckue ykasaHus JJI1 CaMOCTOSITEIbHOM pabOThl MO JUCUUILIMHE
«IlepeBon oduImanbHO-AEIOBON JUTEPATYph» (s CTYJIEHTOB CHEIUATBHOCTU
«ITepeBony) / Coctas.: E.A. bapuiko. — Jlyranck: uza-so JII'Y um. B. [Jans, 2016.
—28 c.

I') MHTePHET-PeCcypChI:

MunucrepctBo oOpa3zoBanuss W Hayku Poccuiickoit ®enepauum —
https://minobrnauki.gov.ru/?amp&

®denepanbHas ciyxba 1Mo Ham3opy B cdepe oOpa3oBaHUs W HAYKU —
https://obrnadzor.gov.ru/

MunucrepcTBo 00pazoBanus u Hayku Jlyranckoit Hapoanoii Pecriybmuku —
https://edu.lpr-reg.ru/

Haponnsrii coet Jlyranckoit Hapoanoit Pecriyosmku — https://nsinr.su/

[Toptan denepanbHBIX TOCYJAPCTBEHHBIX 00pa30BaTEIbHBIX CTAHAAPTOB
BBICIIIETO 0Opa3oBanus — https://fgosvo.ru/

denepanpublii opran «Poccuiickoe oOpaszoBanme» — http://www.edu.ru/

Nudopmarnmonnas cucrtema «EnuHOE OKHO TOCTYTA K 00pa30oBaTEIbHBIM
pecypcamy» — http://window.edu.ru/

JJIEKTPOHHBIE O0MOTHOTEYHbIE CHCTEMbI M PeCYPChI

OnekTpoHHO-OMOMMoTeyHass  cucteMa  «KOHCyJIbTaHT — CTyA€HTa»  —
http://www.studentlibrary.ru/cgi-bin/mb4x
DaexTpoHHo-0nOInoTeuHas cuctema «StudMed.ru» — https://www.studmed.ru/

HNupopmanuoHHbIit pecypc OndIMoTeKH o0pa3oBaTe/IbHOM
OpPraHM3auuu

Hayunas oubanorexka umenu A. H. Konsiea — http://biblio.dahluniver.ru/

7. MarepuajbHO-TEXHUYECKOE U POrpaMMHOe obecrievyeHne
AUCHUILIAHBI
OcBoenue mucuuiuinabl «IlepeBoa opuIUAIBLHO-1€T0BOH JUTEPATYPbD)
(aHTTTHICKMI SI3BIK) TPEAINOJIaraeT MCIOJIb30BAaHHE aKaJCMHUYCCKUX ayIUTOPHH,
COOTBETCTBYIOLIMX JCHCTBYIOIINM CAaHUTAPHBIM M MPOTUBOIOKAPHBIM MPABUJIAM
¥ HOpMaMm.
[Ipouee: pabouee MecTO MpemojaBarelisi, OCHAIICHHOEC KOMIIBIOTEPOM C
noctynoM B HTEpHET.
[IporpammHuoe obecriedeHue:


http://www.studentlibrary.ru/book/ISBN9785976526648.html
http://www.studentlibrary.ru/book/ISBN9785976501157.html
https://minobrnauki.gov.ru/?amp&
https://obrnadzor.gov.ru/
https://edu.lpr-reg.ru/
https://nslnr.su/
https://fgosvo.ru/
http://www.edu.ru/
http://window.edu.ru/
http://www.studentlibrary.ru/cgi-bin/mb4x
https://www.studmed.ru/
http://biblio.dahluniver.ru/

DYHKUMOHAJIbHOE
Ha3HAYeHHe

Bbecmiiarnoe
nporpaMmMHoe
o0ecmeuyeHue

CcblIKH

OducHbIi TakeT

Libre Office 6.3.1

https://www.libreoffice.org/

https://ru.wikipedia.org/wiki/LibreOffice

Thunderbird

OmneparioHHasI UBUNTU 19.04  |https://ubuntu.com/

cUCTEMa https://ru.wikipedia.org/wiki/Ubuntu
bpay3sep Firefox Mozilla https://www.mozilla.org/ru/firefox/
bpay3ep Opera https://www.opera.com/ru
[Tourossiii kaueHt |Mozilla https://www.thunderbird.net/ru/

Dail-MeHEKED

Far Manager

https://www.farmanager.com/download.php

ApXuBaTop 7Zip https://7-zip.org/
['paduaeckuii GIMP (GNU Image|https://www.gimp.org/
penakTop Manipulation https://ru.wikipedia.org/wiki/GIMP
Program)
Penaxkrop PDF PDFCreator https://www.pdfforge.org/pdfcreator
Aynauorierep VLC http://www.videolan.org/vic/
8. OueHovHbIE CPeACTBA MO JUCHUIJINHE

IHacnoopr
OLICHOYHBIX CPEACTB M0 Y4eOHO! TUCHUILINHE
«IlepeBoa opuHAILHO-1EI0BOM JJUTEPATYPHI» (AHTIHICKHIA A3BIK)

[lepeyeHb KOMNETEHIIUH (3JIEMEHTOB KOMIIETEHIIUI ), POPMUPYEMBIX B PE3YJIbTATE
OCBOCHHMSI YUEOHOW JUCUUIUIMHBI (MOIYJIS) UM MTPAKTUKU

CUCTEMY 3HAHUU
0 BUJAX,
[pueMax,
CTpaTerusx,
TEXHOJIOTUAX U

3aKOHOMCPHOCTS

T Pa3/INYHBIX

types and forms.

nepesoadeckue [Paznen 2. General
ctparermu . [forms of written
MPUEMbI business

communication in

English.

Ne [Kog DopmynupoBka uaukatoper  KoHTpomupyemsie [JTamsl

1/ [KOHTPOJMPYEMO [KOHTPOJIIUPYEMO |[TOCTHIKCHUH  (TeMBI yUeOHOI (bopmupoBa

0 1 KOMIETEHIMN [ KOMIIETEHIIUA |[KOMIETEHIUU |[TUCIUIUIMHBI, HUS
(mo [IPAKTUKN (cemecTp
[pean3yemMon M3yUCHHUS)
ITUCHIUTTMHE )

1. OIIK-2 Cnocobnocts  |OIIK-2.1. Pa3nen 1. Business 8

MIPUMCHSTD JlemoHCcTpHpye [cOmmunication, its
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https://www.libreoffice.org/
https://ru.wikipedia.org/wiki/LibreOffice
https://ubuntu.com/
https://ru.wikipedia.org/wiki/Ubuntu
https://www.mozilla.org/ru/firefox/
https://www.opera.com/ru
https://www.thunderbird.net/ru/
https://www.farmanager.com/download.php
https://7-zip.org/
https://www.gimp.org/
https://ru.wikipedia.org/wiki/GIMP
https://www.pdfforge.org/pdfcreator
http://www.videolan.org/vlc/

X IIepeBOJA, a

Indirect Speech.

TaKkKe Pa3znen 3.
TpeOOBAHMSIX, Translation
IPEIBIBISCMBIX peculiarities of
K TIEPEBOJTY. business literature.
Pasznen 4. Formal
and informal
business
conversations.
[1K-2 Cmocoounocts  [[IK 2.1. Pasnea 1. Business 8
OCYIICCTBJIATh  (3HAET communication, its
IEPEBO/T kinaccudukaiy types and forms.
TOKYMEHTOB ¢ [f0 TUITOB TekcTa|Pa3nen 2. General
MCIIOJIb30BaHEM B pamkax ux  [forms of written
1a0JI0HOB, BUIIOBOU U business
0OpPMIIATH PKAaHPOBO- communication in
TEKCT MepeBoia |CTHIICBON English.
B cooTBeTcTBUHU |[muddepenmmar Indirect Speech.
c TpeOOBaHUsIMU, M, OCHOBHBIE [Pa3mes 3.
oopMIIATH MOJICITH Translation
TEKCT JUIA 1epeBoia u peculiarities of
HOTAPUAIBHOTO [CITOCOOBI business literature.
3aBEPEHUS; noctmwkenus  |Paszmen 4. Formal
OpUEHTHPOBAThC [TepeBoaueckoi and informal
ST B HOPMaTHUBHO- PKBUBAJICHTHOC [DUSINESS
MPABOBBIX aKTaX [TH TPH conversations.
IePEBO/IC
NPKYMEHTAIUH;
TpeOOoBaHUS K
0hOpMIICHUIO
nepeBojia
TTOKYMEHTOB.

IToxa3arenu n KPUTECPHUH OLICHUBAHUA KOMHeTeHHHﬁ, OIIHCAHUE IIKAJI

OLICHUBHMSA
Ne  [Kon Nunukaropsillepeduenpb KonTponmupyemsl Haumenosa
N/ [KOHTPOJIUPYEMOM [TOCTHIKCHUH [[ITTAHUPYEMbIX € TeMbl Y4EeOHOH Hue
KOMIIETEHLIUH KOMIIETEHLIN [PE3YIbTATOB NUCLHUIUIMHBL,  (OLIEHOYHOT
1 (110 [TPaKTUKU 0 CpeacTBa
peanuzyemo
151
NIACLIATUINHE
)
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IEJI0NPON3BOJICTBA B
YaCTH, Kacarouemcs
Mpo(eCcCHOHATEHOTO
nepeBoia

YMeeT: IpUMEHATH
rpaBuiIa
pEIaKTUPOBAHUS
TEeKCTa MepeBojia
Odopmiath TeKCT
repeBoaa s
HOTApUATLHOTO
3aBEPCHUS,
0(OPMIISITH TEKCT
nepeBo/ia B
COOTBETCTBHH C
TpeOOBaHUSIMU

Bnaneer:

in English.
Indirect Speech.
Pasnen 3.
Translation
peculiarities of
business
literature.
Paznen 4.
Formal and
informal
business
conversations.

OIIK-2 OIlK-2.1. PBHATSG: Paznmen 1. [TepeBon
TEPMHHOJIOTHIO Business TEKCTOB H
[IPEIMETHOU communication, ux
00J1aCTH TEKCTA its types and PENaKTUPOB
IICpeBOaa forms. aHue,
YMETD: Pasznen 2. BOIIPOCEI
yCTaHABINBATh General forms of | ;g
[IPUHHbL written business |oGeysxnenn
[ICPEBOICCKUX communication o
OLIMOOK 1 in English.

MCIIPABIIATH NX Indirect Speech.
BHAI[ETI):U Paznen 3.
[PEAMCTHON Translation
00J1aCThIO TEKCTOB B peculiarities of
obbeme, business
HEOOXOIMMOM JIJISI literature.
OCYIICCTBICHUS Pasen 4.
KAa4CCTBCHHOI'O Formal and
repesoaa informal
business
conversations.

[1K-2 [1K-2.1 3HaeT: Paznen 1. ITepeBon
Knaccudukanuro Business TEKCTa
THUIIOB TEKCTA B communication,
paMKax ux BHI0BOH |its types and
1 )KaHPOBO- forms.

CTHJIEBOU Pa3nea 2.
muddepenrnmanuu  (General forms of
OCHOBBI written business
HOTApUAITBHOTO communication
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Ocobennoctu
nepeBojia
ouIaTHHO-
TICITOBBIX
JTIOKYMCHTOB

®oHABI OLIEHOYHBIX cpeacTB no AucuumnHe «Ilepesoa opuuuaabLHO-1€/I0BOM
JIMTEPATYPbD) (AHTJIMIACKHIA A3BIK)

Translate the following texts into Russian:

A. FOREIGN TRADE

In the realm of foreign commerce, the US led the world in the value of imports in
1986, and was second only to the Federal Republic of Germany in the value of
exports. Exports of domestic merchandise, raw materials, agricultural and industrial
products, and military goods amounted in 1985 to nearly $207 billion. One rapidly
growing export category was computers, which rose from $1.2 billion in 1970 to
$13.8 in 1985, grain exports rose from $2.6 to $11.25 in 1985.

From the value of combined exports and imports, the largest proportion of US
foreign trade is with the nations of the Western Hemisphere. Canada is the nation’s
single best customer and supplier.

The UK, the world’s fourth-largest trading nation, is highly dependent on foreign
trade. It must export almost all its copper, ferrous metals, lead, zinc, rubber, and raw
cotton. Its exports, about 67 % of which are manufactured goods, account for more
than 30 % of GDP (Gross Domestic Product).

Principal trade partners in 1986 were as follows: FRG, US, France.

B. THE ECONOMIC SYSTEM

Every economic system tries to anticipate and then meet human needs through
the production and distribution of goods and services. The economic system is the
mechanism that brings together natural resources, the labor supply, technology, and
the necessary entrepreneurial and managerial talents. So, the first ingredient of an
economic system is the natural resources from which goods are produced, and which
include the natural fertility of the soil, minerals, forests, rivers and the riches of the
sea. Unlike the other ingredients, the natural resources are limited in supply, but good
organization of living helps cope with this problem. Second, the amount of available
labor and its quality — how hard people are willing to work and how skilled they are —
helps determine the health of an economy. The strong emphasis placed on education,
including technical and vocational education, also contributes to a country’s
economic success. Third, enterprises, which are well organized, well managed and
which use up-to-date equipment will generally be more efficient than those, which
are poorly equipped and badly managed. This means that an enterprise should follow
the world technological achievements in order to perform better results.

C. FACTORS OF PRODUCTION
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The resources that go into the creation of goods and services are the factors
of production. The factors of production include natural resourses, human
resourses, capital and entrepreneurship. Each factor of production has a place in an
economic system, and each has a particular function.

Economists use the term "land™ when they speak of natural resources as a
factor of production.

Economists call physical and mental efforts that people put into the creation
of goods and services labour. The price paid for the use of labour is called wages.
Payment-for the use of someone's else's money, or capital, is called interest. To the
economists physical capital (or capital as it is commonly called) is something
created by people to produce other goods and services.

Closely connected with labour is the consept of entrepreneurship, the
managerical or organizational skills needed by most firms to produce goods and
services. The entrepreneur brings together the other three factors of production.
When they are successful, entrepreneurs earn profits. When they are not
successful, they suffer losses.

D. MICROECONOMICS AND MACROECONOMICS

Economists have two ways of looking at economics and the economy. One
IS macro approach, the other is the micro.

Macroeconomics is the study of the economy as a whole; microeconomics is
the study of individual consumers and the business firm.

Macroeconomics examines questions such as how fast the economy is
running; how much overall output is being generated; how much total income. It
also seeks solution to macroeconomic problems such as how employment can be
increased, and what to do in order to increase the output of goods and services.

Microeconomics examines cause-and-effect relationships that influence
choices of individuals, business firms and society. It deals with things such as
scarcity, choice and opportunity costs, and with production and consumption.
Principal emphasis is given by microeconomics to the study of prices and their
relationship to units in the economy.

E. THE MARKET ECONOMY

The market or free enterprise economy is one in which the decisions of
many individual buyers and sellers interact to determine the answers to the
questions of What, How and Who.

In addition to buyers and sellers there are several other essential elements in
the market economy. One of these is “private property”. By “private property”
people mean the right of individuals and business firms to own the means of
production. Although markets exist in tradtional and command economies, the
major means of production (firms, factories, farms, mines, etd.) are usually
publicly owned. That is they are owned by groups of people or by the government.
In the market economy the means of production are owned by private individuals.
Private ownership gives people the incentive to use their property to produce
things that will sell and earn them a profit. This desire to earn profits is a second
ingredient in the market economy. Often referred to as the profit motive, it
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provides the fuel that drives sellers to produce the things that buyers want, and at a
price they are willing to pay.

There are, however, no "pure" market economies in the world today.
Changes in the economies of the former Soviet Union and some other socialist
countries have brought elements of the market into the command economies. A the
number of privately owned businesses has increased, economists have begun to
call the economies in those countries as “mixed economies"

F. THE ECONOMIC GROWTH

The economic growth refers to an increase in a county’s annual output of
goods and services. The measurement of output, which is used to measure
economic growth is normally the Gross National Product (GNP). However, the
Gross Domestic Product (GDP) is also used for this purpose. The rate of economic
growth is often used as a measurement of changes in the standard of living. This
means that it is changes in real GNP, which are important. Increases in GNP,
which are simply due to price increases cannot be treated as economic growth. If
changes in GNP are to be used to measure how the standard of living is changing,
we must also take account of population changes. For example, if real GNP
increases by 3 percent in one year, but total population also increases by 3 percent
in the same year, there would be no change in the average standard of living. It is
growth in output per person, which makes higher living standards possible.
Economic growth can come in two ways. First, a country may have many people
out of work and much capital and land lying idle. If these resources are put to
work, GNP will increase. This is described as short-run growth because, if other
things do not change, there will be no further growth once full employment has
been achieved. And second, even when all resources are fully employed, however
economic growth is still possible. Increases in the supplies of labor and capital, and
increases in the efficiency with which economic resources are being used, will lead
to increases in total output. This is described as long-run growth.

G. INTERNATIONAL TRADE

The basic idea of international trade and investment is simple: each country
produces goods or services that can be either consumed at home or exported to
other countries.

The main difference between domestic trade and international trade is the
use of foreign currencies to pay for the goods and services crossing international
borders. Although global trade is often added up in U.S. dollars, the trading itself
involves various currencies. Japanese videocassette recorders are paid for in Euros
in Berlin, and

German cars are paid for in U.S. dollars in Boston. Indian tea, Brazilian
coffee, and American films are sold around the world in currencies as i\ erse as
Turkish liras and Mexican pesos.

Whenever a country imports or exports goods and services, there is resulting
flow of funds: money returns to the exporting nation, and nmey flows out of the
Importing nation. Trade and investment is a n 0-way street, and with a minimum of
trade barriers, international i ide and investment usually makes everyone better off.
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In an interlinked global economy, consumers are given the oppor- mity to
buy the best products at the best prices. By opening up mar—ls, a government
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allows its citizens to produce and export those lungs they are best at and to import
the rest, choosing from whatever lie world has to offer.

H. THE US INDUSTRY (PART I)

The U.S. is prospering in the global technological economy because it is
effectively employing the world’s diverse resources. Most products are assembled
from parts made in many different countries. Boeing aircraft, for example, are
assembled in Seattle out of key components fabricated in Japan, Korea, Israel, and
elsewhere. General Electric assembles washing machines in a highly automated
plant in Louisville, Ky., but the electronics come from Mexico. Just as
corporations tap the financial and manufacturing capabilities of other nations, they
also tap their intellectual resources to develop competitive products and services.
Today over 15 percent of a company-financed Research and Development in the
U.S. is performed by American subsidiaries of foreign-owned companies. In turn,
U.S. companies per form some $10 billion of R&D abroad.

Although some feel that the creative fruits of American R&D are being
exploited by other countries, a recent report from the National Academy of
Engineering belies this view. The academy concluded that "any country, including
the U.S. should welcome R&D activity within its borders, regardless of the
nationality of the R&D performer.” Foreign-funded R&D expands the pool of
basic knowledge, facilitates the transfer of technology to the United States, and
employs American scientists and engineers. The global interweaving of production
and R&D has its downside, of course, such as the migration of jobs overseas.
Wages are lower in many countries for everyone from production workers to
scientists and engineers; computer programmers in India and Bulgaria earn one-
tenth the salary of U.S. programmers. Still, the countervailing tendency of foreign
companies to have their U.S. subsidiaries take on production, marketing, and R&D
offsets this outflow of jobs.

I. THE US INDUSTRY (PART II)

Over the past decade, key U.S. industries have maintained and broadened
their world-competitive position and others have been newly established. The
semiconductor and automobile industries, in particular, are once again competitive.
The communications, software, entertainment, pharmaceuticals. chemicals and
energy industries are also thriving-though in many cases the boom has come only
after painful corporate restructuring and downsizing.

U.S. prosperity can be attributed in part to enlightened economic and trade
policies, a national commitment to investment in science and technology, and a
continuing determination to fund graduate-level science and engineering education.
But the most fundamental reason for the success of the U.S. economic system is its
ability to take advantage of new technology and adapt to competitive challenges.
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The car industry is a good example. Japan used lean manufacturing and the
development of high-quality, fuel-efficient vehicles to capture a large share of the
U.S. automobile market. But U.S. automakers have responded with their own
version of efficient manufacturing processes and also produce high-quality products.
And when the U.S. steel industry became uncompetitive in world markets,
companies imported new steelmaking technology from abroad and devised some of
their own. Minimills in the United States now produce specialty steel at the lowest
cost per ton in the world.

And despite all the political bickering about the government's role in
advancing the country's economic welfare, federal and state entities have proved
capable of pragmatic action.

J. BUSINESS LETTER FOR A COMPANY
From,
Zephaniah Sanders
3714 Nascetur St.
Hawthorne Louisiana 10626
(539) 567-3573

Date: 01-05-2011

To,

Calista Merritt

Ap #938-5470 Posuere Ave
Chickasha LA 58520

Su bj ect: (************************)

Dear Calista Merritt,

| am writing this letter to inform you about the Liberal Arts department
workshop which is going to be held on April 19th, 2019. With this workshop, the
employees under the Liberal Arts department will have the opportunity to interact
with important business leaders in our locality.

This workshop will be conducted at the Plaza Student Center at Delhi
University. This event will start from 10 a.m. and will last for 3-4 hours. A table can
be reserved for the interested employees before the workshop upon doing the
registration.

Thank you for your time and hoping to hear from you sooner.

Sincerely,

(Your Signature)

Zephaniah Sanders

Kputepun u mkana oueHuBaHus MO OLIEHOYHOMY cpeacTBy «llepeBon
TEKCTOB U UX PEAAKTUPOBAHUEY:

Ixana oueHUBaHUA
(uHTEepBaJ 0a/1J10B) Kpurepuii oueHnBanus

5 [lepeBon BhINMOJHEH Ha BbicOKOM ypoBHE (90-
100% agekBaTHOCTH IIEpEBOJIA
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4 [lepeBo/l BBINOJIHEH HAa CpeaHEM ypoBHE (75-
89% aneKBaTHOCTH IMepeBoaa)

3 [lepeBon BEIIONIHEH Ha HU3KOM ypoBHE (50-
74% aIeKBaTHOCTH IIEPEBO/IA)
2 [TepeBon BBIMTOJIHEH Ha

HEYOBJICTBOPUTEIILHOM YpPOBHE (MeHee, 4eM
50 % ageKkBaTHOCTH IIepeBOaA)

OIIeHO‘IHbIe cpeIlCTBa JIA HpOMe)I(yTO‘IHOﬁ aTrTeCranumn (3K3aMeH)
. The notion of business communication.

1
2. Types and forms of business communication.

3. The main barriers to effective business communication.

4. Business correspondence.

5. Business letters as the instrument of business communication.
6. The main features of business writing style.

7. Structural and graphic form of English Business letters.

8

. Business letter layout. The Letterhead. The Inside Address. The Date. The
Salutation. The Body Text. The Complimentary Close. The Surname and the

Signature.
9. The Body Text of the business letter.
10.The Letterhead and the Salutation in a business letter.
11.Translation of business archaic words.
12.Translation of set-expressions.

13.Translation of clichés.
14.Translation of personal names.

15.Translation of neologisms in business letters.

16.Lexical peculiarities of English business letters in original and translation.

17.Grammatical peculiarities of English business letters in original and
translation.

18.Semantical aspects of translation of business literature.

19.Translation of business abbreviations.

20.Translation of international words.

21.Business communication and its forms.

22.Business communication and its types.

23.The features of formal and informal conversations.

24.The organization of negotiations.

25.Styles of negotiations.

26.Forms of negotiations.

27.Business telephoning.

28.Negotiations.

29.Business telephoning as a form of business communication.

30.The peculiarities of business telephoning.
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Kpurepuu u mkajia oueHMBaHHUA 110 OLIEHOYHOMY CPEACTBY IPOMEKYTOYHBIM
KOHTPOJIb (IK3aMeH)

Ikana oueHuBaHus (MHTEPBaJ 6AJLJ10B)

Kpurepuii ouennBanus

OTIN4HO (5)

CtyneHT riryOboKo U B TIOJIHOM 00BbEME BIaieeT
[IpOrpaMMHBIM MatepuanoMm. ['paMoTHo,
HMCYCPIBIBAIOIIC U JIOTUYHO €T0 U3JIaracT B YCTHOﬁ NI
nucbMeHHou ¢opme. [Tpu aToM 3HaeT
[PEKOMEHIOBAaHHYIO JIUTEPATYPY, IIPOSIBIISET TBOPYECKUM
MoaxoJ B OTBETax Ha BOIIPOCHI U IPABUJIBHO
000CHOBBIBAET MPHUHATBHIC PCIICHHA, XOPOIIO BJIAACCT
YMCHUAMU U HABBIKAMU ITPU BBIITOJIHCHHUU

MPAKTUYCCKUX 3aaa4v.

xopotuo (4)

CTyAeHT 3HaeT IpOorpaMMHBIN MaTepua, rpaMOTHO U
110 CYTH H3JIaraeT €ro B yCTHOM WJIN NMCbMEHHOU
(dopMe, nomyckasi He3HAUUTEIbHbIE HETOYHOCTH B
YTBEPKICHUSX, TPAKTOBKAX, ONPEACICHUAX U
KaTeropusAX WIM HE3HAUYUTEIbHOE KOJIMYECTBO OLIUOOK.
[Tpu 3TOM BiaieeT HEOOXOMMBIMH YMEHUSMH U
HABbIKAMU IPU BBINOJIHEHUH TPAKTUYECKUX 3a7ad.

YAOBIETBOPUTENBHO (3)

CTyJI€HT 3HA€T TOJIbKO OCHOBHOM IIPOrPAMMHBIM
MaTepual, JOIMyCKaeT HETOYHOCTH, HEIOCTATOYHO
yeTkue GOpPMYITUPOBKH, HEMOCIEA0BATEIBHOCTh B
OTBETAax, U3JIaraeMbIX B YCTHOW WJIM MAChMEHHOM
dopme. [Ipu 7TOM HEAOCTATOYHO BIaI€ET YMEHUSIMHU U
HAaBbIKAMU MPU BBIOJTHEHUH NPAKTUUYECKUX 3aa4.
Jlomyckaet 10 30 % ommbok B M3araeéMbIX OTBETAaX.

HEYJIOBJIETBOPUTENBHO (2)

CTyZIeHT He 3HAEeT 3HaUUTEIbHON YacTH IPOrPaMMHOTO
matepuana. [Ipu 3Tom nomyckaeT NpUHIUIHATBHbIE
OLIMOKH B JIOKA3aTeNIbCTBAX, B TPAKTOBKE MOHATUHN U
KaTeropui, MposIBIseT HU3KYIO KYJIbTYPY 3HaHUH, HE
BJ1aJIe€T OCHOBHBIMU YMEHHUSIMU U HaBbIKAMH MIPH
BBITIOJTHEHUH NTpaKTU4YecKuX 3a1ad. CTyaeHT

OTKa3bIBA€TCsA OT OTBCTOB HA JOIIOJIHUTCIIBHBIC

BOIIPOCHI.
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JIncT n3MeHeHn U JOTTOJTHEHU I

/1

Bunasl nonosnHenuii u

U3MEHEHUN

JlaTa 1 HOMep TIPOTOKOJA 3acelaHus
kadenpsl (kadenp), Ha KOTOPOM ObLIH
PaccMOTpPEHBI ¥ OJ00PEHBI H3MEHEHHUS U

JOIIOJIHCHUA

[Toamucs (c
pacugpoBKOii)
3aBeayroniero kageapoi
(3aBeyromux
kadenpammu)
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